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Executive Summary
The purpose of this report is to improve the understanding of Auckland’s creative employment by 
applying a proven methodology to detailed employment and earnings data from recent NZ Censuses. 
The approach analyses creative employment based on the occupations of those employed within 
their industry of employment. The dual dimensions allow a more nuanced  understanding than 
the traditional approaches of employment within creative industries or employment within creative 
occupations. 
Creative employment is a significant contributor to Auckland’s economy
• Approximately 55, 200 people were in creative employment within Auckland in 2006. This 
comprised of some 36,447 people employed in both creative and non-creative occupations  
within specific creative industries. The balance of 18,771 people are those employed in creative 
occupations across the rest of the economy (i.e. embedded creatives in non creative industries.
• Auckland’s creative employment generates almost $3 billion each year in direct wages and salaries 
paid to people1. At almost 12 per cent of the amount paid to Auckland’s workforce this is higher 
than the 8.7 per cent share that creative employment comprises of Auckland’s workforce. 
• Sixty per cent of employment (21,903 people) within creative industries occurs within the creative 
services industries of design, digital content and advertising. The balance (14,544) are employed 
in the creative arts industries – visual and performing arts, film, television and radio, publishing and 
music.  
See page 9 for further details.
Auckland’s creative employment is growing faster
• Between 2001 and 2006, Auckland’s creative employment grew at a faster rate (an average of 5.5 
per cent per annum) than its total workforce (3.3 per cent) and than New Zealand’s overall  creative 
employment (4.7 per cent). 
• In that period across New Zealand 22,584 creative jobs were added and of these 51 per cent or 
11,514 new jobs were created in Auckland.
• Creative employment accounted for 11 per cent of all new Auckland jobs between 2001 and 2006. 
See page 25 for further details.
Creatives are employed across Auckland’s economy – but not necessarily at the same rate
• Almost 60 per cent of those in creative services occupations are employed in other sectors of the 
economy (i.e. embedded creative services creatives) 
See page 11 for further details.
Auckland has proportionally more creatives than comparable Australian cities
• Creative’s make up 8.68 per cent of Auckland’s total employment compared to  8.71 per cent for 
Sydney’s even though Sydney has a workforce three times the size of Auckland. When compared 
with cities of a similar workforce Auckland has approximately 50 per cent higher density than 
Brisbane and 70 per cent higher than Perth.
• One segment stands out in the comparison – Auckland has twice the density of Sydney of 
employment in film industries.  
See page 32 for further details.
1 This figure does not include dividends paid to shareholders or other contributions to Auckland’s economy
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Creatives earn more on average than the workforce
• On average, those in creative employment earn $53,600 per annum which is $11,000 higher than 
Auckland’s workforce mean income of $42,600.
• Typically, those in the creative segments of digital content, advertising and marketing, radio and 
television earn substantially higher incomes while those in visual arts, music and performing arts 
typically earn less than Auckland’s workforce mean income.  
See page 13 for further details.
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Preface
Purpose
This report builds on the work done by Auckland City Council in its series of research reports on 
Auckland’s Creative industries that first commenced in 2005 (Snapshot) with updates released in 
2007 (The Numbers 2007) and 2009 (The Numbers 2009). They explored the economic contribution 
creative industries make and the challenges they face. The employment data in the Snapshot and The 
Numbers reports was based on the Statistics NZ Business Frame and as such it has some limitations. 
The purpose of this report is to improve the understanding of Auckland’s creative employment by 
utilising a different but proven methodology and a different, but still authoritative, source of employment 
data. No single approach can provide a complete, representative picture, but by utilising a number of 
approaches we can generate a more nuanced and reliable understanding. 
Research objectives:
1 To more accurately model the extent and contribution of creative employment within greater 
Auckland not only of creative specialists and support staff within creative businesses but also 
creatives working within other sectors of Auckland’s economy (embedded creatives).
2 To better understand the significance of Auckland’s creative employment to New Zealand as a 
whole.
3 To better understand the context of Auckland’s significance by reference to other cities where 
comparable data is already held (Sydney because it has a similar dominant role within Australia 
and Brisbane and Perth because of similarities in the size of their workforces).
Approach
To conduct the research we specified and obtained from Statistics New Zealand a series of detailed 
tables of census data for the greater Auckland region for 2001 and 2006 - an area matching as close 
as possible to the new Auckland boundaries. The tables consisted of the number of people employed 
and the mean annual income for each combination of occupation within each industry of employment. 
The extracted data was processed into the same databases that hold the data used in the previous 
NZ, Sydney, Brisbane and Australian studies. The Auckland creative segment definitions in terms of 
specific industries and occupation classifications were then applied to the data resulting in a common 
analytical table with consistent definitions of the creative sectors either on the basis of occupation or 
industry of employment.
Background on CCI’s methodology
QUT research has demonstrated that one of the most accurate and cost effective methods for 
determining the scale of the economic impact of the creative workforce is through the application 
of QUT’s Creative Trident methodology. This process identifies the number of people working within 
specialist creative industries and creative occupations and annual amounts paid to them through 
wages and salaries. It does this in a way that does not ‘double count’ someone who is in both a creative 
occupation and a creative industry. Nor does it overlook the number of people in creative occupations 
that are working in the general economy such as banking, government and manufacturing.
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The trident methodology has been applied to UK and Australian census data and in 2007 QUT 
conducted an analysis of New Zealand 2001 and 2006 census data on behalf of NZ Department of 
Trade and Enterprise (NZTE) through NZIER. The values for the Trident analysis are best captured 
from a single, custom population census table of the number of people employed and their mean 
annual income for every combination of occupation and industry of employment at the finest level of 
occupation and industry coding available. 
The metaphor of the trident is used because it points to three parts of an employment ‘quadrant’ 
composed of a four-part occupation and industry matrix. This is the total of creative occupations 
within the core creative industries (specialist creatives), plus the creative occupations employed in 
other industries (embedded creatives), plus the other occupations employed in creative industries 
who are often responsible for managing, accounting for, and technically supporting creative activity 
(support workers).
FIGURE 1 CREATIVE TRIDENT EMPLOYMENT
Creative Trident 
Employment
Industry of Employment
Creative 
industries
Other 
industries
Total
O
cc
up
at
io
n
of
 E
m
p
lo
ym
en
t
Creative 
occupations
Specialist creatives
Embedded 
creatives
Total employed 
in creative 
occupations
Other 
occupations
Support workers
(Rest of the 
workforce)
 Total Total employed in creative industries
Total creative 
workforce
The method charts a middle path between the narrow industry-only approach of traditional creative 
industry analysis (which misses the embedded creatives and often the support personnel) and the 
broad brush of occupational categories like Richard Florida’s ‘creative class’ (which covers most of 
the professional and para-professionals, basically anyone with a degree).
The definitions in the occupation dimension
The categories of creative occupations (and creative industries) can be further broken down into 
‘creative arts occupations’ and ‘creative services occupations’, and then further into segments that 
could apply to industry as well as occupation classifications. Every level of this hierarchy is fully 
integrated to ensure that creative employment can be compared with employment in other sectors 
and with total employment.
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TABLE 1: THE SELECTION OF CREATIVE ARTS OCCUPATIONS BY SECTORS UNDER THE ANZSCO CLASSIFICATION SCHEME
Creative arts occupations sectors Creative arts occupations under ANZSCO
Film, TV and 
Radio
Film Film
Art Director (Film, Television or Stage) Film and Video Editor
Camera Operator (Film, Television or 
Video)
Film, Television, Radio and Stage 
Directors Nec
Director (Film, Television, Radio or Stage) Media Producer (Excluding Video)
Director of Photography Production Assistant (Film, Television, Radio or Stage)
Video Producer
Radio Radio
Radio Journalist
Radio Presenter
Television Television
Broadcast Transmitter Operator Television Equipment Operator
Programme Director (Television or Radio) Television Journalist
Technical Director Television Presenter
Music and 
Performing 
Arts
Music
Music Composer Sound Technician
Music Performance
Music Director Musician (Instrumental)
Music Professionals Nec Singer
Performing 
Arts
Acting Actor
Actors, Dancers and Other 
Entertainers Nec
Dance Dancer or Choreographer
Performing Arts
Artistic Director Make Up Artist
Arts Administrator or Manager Performing Arts Technicians Nec
Light Technician Stage Manager
Variety Entertainer or Variety Artist
Publishing Publishing
Book Publishing
Book or Script Editor Technical Writer
Proof Reader
Newspaper 
Publishing
Journalists and Other Writers Nec Print Journalist
Newspaper or Periodical Editor
Writing Author
Libraries
Archivist Library Assistant
Librarian
Visual Arts Visual Arts
Jewellery Design Jewellery Designer Jeweller
Potter Potter or Ceramic Artist
Sculptor Sculptor
Visual Arts
Illustrator
Visual Arts and Crafts Professionals 
Nec
Painter (Visual Arts)
Museum and 
Galleries
Conservator Gallery or Museum Technician
Gallery or Museum Curator
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The following table shows the occupations that are grouped under creative services occupations 
under the ANZSCO classification scheme.
TABLE 2: THE SELECTION OF CREATIVE SERVICES OCCUPATIONS BY SECTORS UNDER THE ANZSCO CLASSIFICATION 
SCHEME
Creative services occupations sectors Creative services occupations under ANZSCO
Advertising 
and 
Marketing
Advertising Advertising Services
Advertising and Public Relations 
Manager
Copywriter
Advertising Specialist
Marketing Marketing Services Marketing Specialist
Design
Architecture
Architecture Architect
Drafting Architectural Draftsperson
Interior Design Interior Designer
Landscape Design Landscape Architect
Marine Architecture Naval Architect
Urban Design Urban and Regional Planner
Specialist Design
Fashion Design Fashion Designer
Graphic Design Graphic Designer
Photography Photographer Photographer's Assistant
Product Design Industrial Designer
Digital 
Content
Digital Content
Multimedia Production
Multimedia Designer Web Designer
Multimedia Specialist Web Developer
Multimedia Publishing Web Administrator
Software Software Development
Analyst Programmer ICT Quality Assurance Engineer
Developer Programmer ICT Systems Test Engineer
ICT Account Manager
Software and Applications 
Programmers Nec
ICT Business Analyst Software Engineer
ICT Business Development 
Manager
Systems Analyst
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The definitions in the industry dimension
The following table shows the industry activities that are grouped together into sectors and subsector 
using the latest release of the industry classification system (ANZSIC06).
TABLE 3: THE SELECTION OF CREATIVE ARTS AND SERVICES INDUSTRIES BY SECTORS UNDER ANZSIC06 CLASSIFICATION
Category Sectors Industry activity under ANZSIC06
C
re
at
iv
e 
ar
ts
 in
d
us
tr
ie
s
Film, TV and 
Radio
Film
Film Production Motion Picture and Video Production
Post Production
Post-production Services and Other Motion Picture and 
Video Activities
Television TV Broadcasting
Cable and Other Subscription Broadcasting
Free-to-Air Television Broadcasting
Radio Radio Broadcasting Radio Broadcasting
Music and 
Performing 
Arts
Music
Creative Artists Creative Artists, Musicians, Writers and Performers
Music Recording
Music and Other Sound Recording Activities
Music Publishing
Performing 
Arts
Performing Arts
Performing Arts Operation
Performing Arts Venue Operation
Publishing
Book Publishing Book Publishing
Newspaper Publishing Newspaper Publishing
Periodicals Publishing Magazine and Other Periodical Publishing
Publishing Other Publishing
Libraries Libraries and Archives
Visual Arts
Jewellery Design Jewellery and Silverware Manufacturing
Pottery Other Ceramic Product Manufacturing
Museums and Galleries Museum Operation
C
re
at
iv
e 
se
rv
ic
es
 in
d
us
tr
ie
s Advertising and Marketing Advertising Services Advertising Services
Design
Architecture Architecture Architectural Services
Specialist 
Design
Photography Professional Photographic Services
Specialised Design Other Specialised Design Services
Digital 
Content
Digital 
Content
Multimedia Publishing
Data Processing and Web Hosting Services
Internet Publishing and Broadcasting
Internet Service Providers and Web Search Portals
Software
Software Development Computer System Design and Related Services
Software Publishing Software Publishing
Note that one industry activity ‘Creative Artists, Musicians, Writers and Performers’ is so broad it could 
justifiably be allocated to a number of different sectors. Under the 2006 industry definitions we 
allocated this classification to music and performing arts as there are more people employed in 
those occupations within it than in visual arts or publishing occupations. For further information on 
the breakdown of employment within creative industries please refer to Appendix 1 The selection of 
Creative industries on page 35.
These sub-sector definitions differ from those used in the Auckland Snapshot and The Numbers 
reports in a number of ways.
1 Differences that do not impact on the level of total employment include:
8 of 59
Auckland’s Creative Workforce Report
 
• The activity of advertising is included in the series of reports design definition but treated 
separately by CCI
• Performing arts and music are reported separately in the series of reports definition.
• Photography, which is included in the series of reports subsector of visual arts, craft and 
photography is included by CCI in the creative services sub-sector of design.
2 Definition differences that do impact on the level of employment relate to the digital content 
sub-sector as CCI includes a number of industry activities that are excluded by the series of 
reports:
• Computer System Design and Related Services – involves the design and development of 
custom applications so many of which are involved now in digital media, the internet and 
the delivery of online services.
• Software Publishing – this involves bringing new and innovative software to the 
marketplace and is an equivalent function to that of book or newspaper publishing in the 
Publishing subsector
• Data Processing and Web Hosting Services and 
• Internet Service Providers and Web Search Portals – both these activities are deeply 
involved in developing and delivering innovative digital content and other services to the 
public and businesses. As such they need to be included in the definition.
Auckland’s Creative Workforce Report
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Section 1 Auckland’s creative employment
The figures that follow are derived using the most recent classifications (ANZSIC06 and ANZSCO1) which 
provide a higher degree of precision in measuring creative employment than previous classifications. 
However, the comparisons across a number of years in later sections of this report are derived from 
the earlier classifications (ANZSIC96 and NZSCO99) because these are the classifications used for 
the 2001 census (and 2006 as this was dual coded with the older classifications).
Approximately 55, 200 people were in creative employment of one kind or the other within Auckland 
in 2006.
TABLE 4: COMPOSITION OF AUCKLAND’S CREATIVE EMPLOYMENT (2006)
Creative employment 
Auckland
2006
(persons)
Industry of Employment
Creative 
industries
Other 
industries 
(embedded)
All 
industries
O
cc
up
at
io
n 
of
 e
m
pl
oy
ed
Creative 
occupations 15,915 18,771 34,686
Other 
occupations 
(support)
20,532 20,532
Total 
occupations 36,447 18,771 55,218
The employment in each cell of this table can be described as follows (reading cells from left to right 
and top to bottom):
• 15,915 people were employed in the selected creative occupations in the creative 
industries, for instance a dancer employed in a performing arts venue (these could be 
termed creative specialists).
• 18,771 people were employed in creative occupations in other industries across the 
economy, such as a singer employed in a hotel or a product or textile designer employed 
within car manufacturing (these are termed embedded creatives).
• 20,532 people were employed in other occupations such as management, clerical or sales 
occupations within the creative industries – an example would be a bartender employed 
by a performing arts venue or a sales manager employed in a digital media firm (termed 
support).
Table 5 shows for each segment Auckland and New Zealand’s creative employment and Auckland’s 
share of New Zealand employment. 
1 Australia and New Zealand Standard Industry Classification 2006 release (ANZSIC06) and Australia and New Zealand Standard 
Classification of Occupations first release (ANZSCO)
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TABLE 5: BREAKDOWN OF AUCKLAND’S CREATIVE EMPLOYMENT (2006)
Combined full-time and part-time employment 
using ANZSIC06 and ANZSCO classifications
 Number 
employed in 
Auckland
Share of 
Auckland’s 
creative 
employment
Number 
employed 
in NZ
Auckland’s 
share of NZ 
employment
persons per cent persons  per cent
Creative occupations
Creative occupations in creative industries 15,915 29 35,955 44
Creative occupations in other industries 
(embedded)
18,771 34 42,588 44
Total creative occupations 34,686 63 78,552 44
Other occupations in creative industries
Other occupations in creative industries 
(support)
20,532 37 42,687 48
Total creative employment 55,218 100 121,230 46
Total workforce 636,351 1,928,652 33
Sub-total creative industries 36,447 66 78,642 46
Creative share of workforce (per cent) 8.7% 6.3%
While Auckland accounts for 33 per cent of New Zealand’s workforce, it holds 46 per cent of total 
creative employment (and creative industry employment). Auckland’s share of employment in the 
support category is higher at 48 per cent2.
Note that the number of people employed in the creative industries (36,447) i.e within creative 
businesses, is significantly higher than the estimate of 20,512 people in the most recent The Numbers 
2009 report. There are a number of reasons for this difference: 
• The source of the employment data is quite different: The Numbers 2009 data is based on 
employee counts gathered through annual surveys of businesses, it would therefore not 
count those creatives with non-employing businesses (i.e. self employed creatives), while 
the employment data used within this report is gathered from the New Zealand Census of 
Population and Dwellings.
• The selection of industries is very similar but not identical – this report uses the definitions 
developed by CCI to allow for comparability with analyses conducted of creative 
employment in other cities. One additional industry included by CCI is Computer System 
Design and Related Services which adds approximately 10,600 people.
• Employment numbers under the census are based on the main job held in the week 
prior to the census. This therefore does not count the employment of people in second, 
creative jobs, and as such could under-represent the true level of creative employment. If 
those jobs were within creative businesses then they could have been counted within the 
employment counts of The Numbers 2009 report.
2 However it is likely that this is due to a different confidentialising algorithm being applied by Statistics NZ to the Auckland data resulting in 
proportionally more people being counted within “other occupations” than occurred with the New Zealand dataset
Auckland’s Creative Workforce Report
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Where else are Auckland’s creatives employed?
Table 5 above shows there were 18,771 people employed in creative occupations in industries other 
than those deemed creative industries, so called embedded creatives. Table 6 shows the number of 
embedded creatives employed in each division of Auckland’s economy. The table also shows the 
number of people employed in creative industries by division.
TABLE 6: AUCKLAND’S EMBEDDED EMPLOYMENT BY INDUSTRY DIVISION (2006)
Industry Division
Total 
employed 
in creative 
industries
Other industries
Total 
employed 
within division
Embedded’s 
share of 
division 
employment
Embedded 
(creative 
occupations)
Other 
occupations
persons per cent
A Agriculture, Forestry and Fishing 10,737 10,737 0.0
B Mining 447 447 0.0
C Manufacturing 723 1,479 71,187 71,910 2.1
D Electricity, Gas, Water and Waste Services 36 2,607 2,607 1.4
E Construction 405 46,233 46,233 0.9
F Wholesale Trade 2,079 46,044 46,044 4.5
G Retail Trade 675 59,838 59,838 1.1
H Accommodation and Food Services 102 31,242 31,242 0.3
I Transport, Postal and Warehousing 165 29,745 29,745 0.6
J Information Media and Telecommunications 12,174 681 6,033 18,207 3.7
K Financial and Insurance Services 1,095 28,521 28,521 3.8
L Rental, Hiring and Real Estate Services 360 19,332 19,332 1.9
M Professional, Scientific and Technical Services 20,847 2,103 43,650 64,497 3.3
N Administrative and Support Services 681 25,668 25,668 2.7
O Public Administration and Safety 513 20,313 20,313 2.5
P Education and Training 1,029 45,159 45,159 2.3
Q Health Care and Social Assistance 126 44,868 44,868 0.3
R Arts and Recreation Services 2,703 6,891 43,197 45,900 15.0
S Other Services 351 25,047 25,047 1.4
Total 36,447 18,771 599,868 636,315 2.9
Overall embedded creatives account for 2.9 per cent of employment but some divisions3 such as 
Wholesale Trade, Information Media and Telecommunications, Financial and Insurance Services have 
substantially higher rates ranging from 4.5 per cent to 3.7 per cent. 
Other divisions have quite low levels such as accommodation and food services, Transport, Postal 
and Warehousing and Health Care and Social Assistance all with less than 1 per cent.
Density of creative employment
Comparisons of the level of creative employment between one region and another are made slightly 
easier when the density of creative employment is used as the basis — density is the number of 
creatives per 100,000 in the workforce. While it is mathematically similar to using percentage share 
3 Arts and Recreation Services actually has the highest share at 15 per cent but much of this is because of a significant level of employment 
in very broad industry classifications that could not be considered as part of the creative industries definition.
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of workforce it is easier to compare whole numbers rather than the second or third decimal points of 
percentage comparisons.
The following table compares the density of creative workforce for Auckland, New Zealand, Sydney 
and Australia.
TABLE 7: DENSITY OF AUCKLAND’S CREATIVE EMPLOYMENT COMPARED TO OTHER CITIES (2006)
Combined full-time and part-time employment 
using ANZSIC06 and ANZSCO classifications  Auckland
New 
Zealand
Sydney Australia
persons per 100,000 in the workforce
Creative occupations
Creative occupations in creative industries 2,500 1,860 2,600 1,570
Creative occupations in other industries (embedded) 2,950 2,210 2,780 1,870
Total creative occupations 5,450 4,070 5,380 3,440
Other occupations in creative industries
Other occupations in creative industries (support) 3,230 2,210 3,330 1,910
Total creative employment 8,680 6,280 8,710 5,350
Sub-total creative industries 5,730 4,070 5,930 3,480
Auckland’s total creative employment density at 8,680 (or 8.68 per cent) is almost the same as Sydney’s 
(8,710). Although the density of creative specialists is slightly lower (2,500 vs 2,600), Auckland has 
higher levels of embedded (2,950 vs 2,460). The level of support is essentially the same (3,230 vs 
3,330).
FIGURE 2 DENSITY OF CREATIVE EMPLOYMENT IN AUCKLAND, SYDNEY, NEW ZEALAND AND AUSTRALIA (2006)
Figure 2 shows that both cities have significantly higher creative density than their national average. 
This is hardly surprising given the multiplicity of rural, manufacturing and mining activities that occur 
outside of the major metropolitan areas and the attraction that the largest cities within a country exert 
on businesses seeking increased commercial opportunity.
Auckland’s Creative Workforce Report
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Section 2 Auckland’s creative earnings
The census employment data also provides the personal mean annual income of each combination 
of industry and occupation. By multiplying this by the number of people employed we are able to 
approximate the total earnings generated from wage and salaries in the year of the census.
TABLE 8: BREAKDOWN OF AUCKLAND’S CREATIVE EARNINGS (2006)
Combined full-time and part-time employment 
Using ANZSIC06 and ANZSCO classifications
Total 
earnings in 
Auckland
Total 
earnings in 
NZ
Auckland’s 
share of NZ 
earnings
$ millions  per cent
Creative occupations
Creative occupations in creative industries 874 1,890 46
Creative occupations in other industries 
(embedded)
993 2,210 45
Total creative occupations 1,867 4,107 45
Other occupations in creative industries
Other occupations in creative industries 
(support)
1,093 2,199 50
Total creative employment 2,960 6,306 47
Total workforce 27,109 78,901 34
Sub-total Creative industries 1,967 4,090 48
Creative share of workforce (per cent) 10.9% 8.0%
Auckland’s creative employment generated almost $3 billion in 2006 in direct wages and salaries 
paid to people4. At almost 11 per cent of the amount paid to Auckland’s workforce, as a whole this is 
higher than the 8.6 per cent share creatives have of Auckland’s workforce, meaning that on average, 
creatives have higher incomes than people in the workforce as a whole.
It follows then that creative Auckland would hold a greater share of New Zealand’s earnings (47 per 
cent) than its share of employment (46 per cent) indicating that those working in creative roles within 
Auckland are on average paid more than those in similar roles outside of Auckland.
This can be seen when comparisons are made of the mean annual incomes of Auckland and New 
Zealand in 2006 (Table 9). 
4 This figure does not include dividends paid to shareholders or other contributions to Auckland’s economy
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TABLE 9: COMPARISON OF THE MEAN ANNUAL INCOME OF AUCKLAND’S AND NEW ZEALAND’S CREATIVES (2006)
Mean annual personal income in 2006 
(using ANZSIC06 and ANZSCO classifications)
Mean annual income
Auckland 
relative to 
NZAuckland NZ
$ per annum  per cent
Creative occupations
Creative occupations in creative industries (specialists) 54,900 52,600 104
Creative occupations in other industries (embedded) 52,900 51,900 102
Total creative occupations 53,800 52,300 103
Other occupations in creative industries
Other occupations in creative industries (support) 53,200 51,500 103
Total creative employment 53,600 52,000 103
Total workforce 42,600 40,900 104
Sub-total creative industries 54,000 52,000 104
While it is relatively easy to see that all categories of creative employment earn more than the workforce 
in their location ($53,600 vs $42,600 in Auckland and $52,000 vs $40,900 in New Zealand) there are 
some inconsistencies. Those in creative employment in Auckland earn on average 3 per cent more 
than the New Zealand average but this is below the Auckland workforce’s uplift that earns on average 
4 per cent more than the New Zealand average. 
The following table (Table 10) examines the mean income of creatives in Auckland and New Zealand 
relative to the mean income of the workforces in each location. Essentially the mean income of the 
workforce is subtracted from the mean income of the category and the difference indicates whether 
those employed in the category earn on average above or below the workforce.
TABLE 10: AUCKLAND AND NZ CREATIVES’ MEAN INCOME RELATIVE TO THE WORKFORCE (2006)
Relative mean annual income gap
Mean annual personal income gap relative to the mean income 
of the workforce in the location (2006) 
Using ANZSIC06 and ANZSCO classifications
Auckland NZ
Auckland 
relative to 
NZ
$ per annum per cent
Creative occupations
Creative occupations in creative industries (specialists) 12,300 11,700 105
Creative occupations in other industries (embedded) 10,300 11,000 94
Total creative occupations 11,200 11,400 98
Other occupations in creative industries
Other occupations in creative industries (support) 10,600 10,600 100
Total creative employment 11,000 11,100 99
Sub-total creative industries 11,400 11,100 103
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Specialist creatives, those working in creative occupations within the creative industries are the only 
group within Auckland’s creatives that are relatively better off with their relative mean income being 5 
per cent higher than the New Zealand relative mean income. Their relative strength raises Auckland’s 
creative industries to 3 per cent above New Zealand’s relative mean income. Creative embeddeds are 
relatively worse off with a 6 per cent deficit to the New Zealand relative mean.
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Section 3 Auckland’s creative segments 2006
The following section looks in more detail at the patterns of employment within the various segments 
and sub-segments of the creative workforce. CCI’s research has found that while there is much 
diversity within creative employment – in terms of growth rates in employment, relative incomes and 
the degree of attraction to larger cities – there are strong similarities within two clusters or groupings 
of segments and sub-segments:
1 Creative arts — consisting of many of the traditional cultural sectors such as visual and 
performing arts, film, television and radio, publishing and music.
2 Creative services — consisting of graphic design, architecture, advertising and marketing, 
photographic services, digital media and software design 
The following table applies this breakdown to the creative trident. Each axis, whether occupation or 
industry of employment, is now separated into creative arts and creative services.
TABLE 11: COMPOSITION OF AUCKLAND’S CREATIVE EMPLOYMENT (2006)
Persons
Industry of Employment
Creative industries
Other industries 
(embedded)
All industriesCreative arts 
industries
Creative services 
industries
O
cc
up
at
io
n 
of
 e
m
pl
oy
ed
C
re
at
iv
e 
oc
cu
pa
tio
ns
Creative arts 
occupations 5,472 375 4,539 10,386
Creative 
services 
occupations
1,071 8,997 14,232 24,300
Other occupations 
(support) 8,001 12,531 20,532
Total occupations 14,544 21,903 18,771 55,218
Table 11 and Table 12 shows the relative consistency between this separation, the majority (53 per 
cent) of those in creative arts occupations are employed in creative arts industries with only 4 per 
cent employed in creative services industries. Likewise only 4 per cent of those in creative services 
occupations are employed within creative arts industries.
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TABLE 12: INDUSTRY CATEGORIES SHARE OF AUCKLAND’S CREATIVE OCCUPATION EMPLOYMENT (2006)
Per cent
Industry of Employment
Creative industries
Other industries 
(embedded)
All industriesCreative arts 
industries
Creative services 
industries
O
cc
up
at
io
n 
of
 e
m
p
lo
ye
d
C
re
at
iv
e 
oc
cu
p
at
io
ns
Creative arts 
occupations 53 4 44 100
Creative 
services 
occupations
4 37 59 100
Other occupations 
(support) 39 61 0 100
Total occupations 26 40 34 100
The biggest difference between the two categories is the significance of embedded employment 
in creative services occupations accounting for 59 per cent of its employment while embedded 
employment accounts for 44 per cent within creative arts occupations.
3.1 Auckland’s employment within the creative segments on the basis of industry
Table 13 below shows the breakdown of employment within the creative segments on the basis of 
industry of employment. As a result the industry of employment has been rotated and is now shown 
on the left of the table. A further table (Table 15 on page 21) will show the breakdown of segments 
on the basis of occupation.
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TABLE 13: AUCKLAND’S EMPLOYMENT WITHIN THE CREATIVE INDUSTRY SEGMENTS (2006)
Industry segment sub-segment
Employed within an occupation defined as Share of 
Auckland's 
creative 
industries
Auckland's 
share of NZ 
employment
Creative 
occupations 
(specialist)
Other 
occupations 
(support)
Total 
across all 
occupations
Creative industries employment people per cent
C
re
at
iv
e 
ar
ts
 in
d
us
tr
ie
s
Film, TV and Radio
Film 1,593 1,083 2,676 7 60
Television 906 1,179 2,085 6 77
Radio 357 369 726 2 31
Film, TV and Radio sub-total 2,856 2,631 5,487 15 58
Music and Performing Arts 1,080 1,248 2,328 6 39
Publishing 2,184 3,255 5,439 15 38
Visual Arts 423 867 1,290 4 31
Creative arts industries sub-total 6,543 8,001 14,544 40 43
C
re
at
iv
e 
se
rv
ic
es
 
in
d
us
tr
ie
s
Advertising and Marketing 1,212 2,172 3,384 9 61
Design
Architecture 1,941 1,137 3,078 8 44
Specialist Design 1,719 1,986 3,705 10 46
Design sub-total 3,660 3,123 6,783 19 45
Digital Content 4,500 7,236 11,736 32 48
Creative services industries sub-total 9,372 12,531 21,903 60 49
Creative industries total 15,915 20,532 36,447 100 46
Creative occupations employed in other industries 
(embedded) 18,771
(included to show that the total creative trident 
employment can still be determined by adding the 
appropriate cells (15,915+ 18,771 + 20,532)
44
Total employment across all industries 34,686 workforce = 636,351 33
Total creative employment 55,218 46
As previously mentioned Auckland, with a 33 per cent share of New Zealand’s workforce, accounts 
for 46 per cent of New Zealand’s employment within creative industries. However some of Auckland’s 
industry segments show a much greater share of New Zealand – 77 per cent of New Zealand’s 
employment in television industries is within Auckland, with similar high shares  for Advertising and 
marketing (61 per cent) and Film (60 per cent). Two industries Radio and Visual arts are much more 
widely dispersed with Auckland accounting for only 31 per cent of New Zealand’s employment in both 
cases.
3.2 The mean annual income of creative industry segments
As shown previously in Table 9 and Table 10 the mean annual income of those employed within 
Auckland’s creative industries was $54,000 in 2006 or some $11,400 above the mean average income 
of Auckland’s workforce as a whole. However, as shown in Table 14 and Figure 3, there is diversity 
within most segments - between those working in creative and those working in support occupations 
– and between the industry segments. Mean incomes range from a high of $67,200 for creative 
specialists in advertising and marketing and $65,600 for specialists within digital content to a much 
more modest $35,100 for those specialists working in the visual arts. 
Within each segment there would appear to be a pattern where within creative arts industries, support 
workers are typically paid more than specialists, while specialists are paid more in creative services 
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industries. Perhaps this disparity reflects the pivotal role of the fee earning specialist in creative 
services while within creative arts industries those in support roles such as arts administrators, venue 
managers and other support activities are paid at rates that are commensurate to those equivalent 
roles in the rest of the economy – a rate which is higher than the specialist’s mean income within the 
creative arts industries. There may be other factors at work – such as the spasmodic nature of much 
specialist employment within creative arts industries versus a more consistent employment basis of 
support staff – however the data-set used for this study does not allow us to prove or disprove this.
It is interesting to note that, relative to the workforce some segments are paid less in Auckland than the 
New Zealand average such as the film, television and digital content industry segment. This disparity 
would indicate that there are pockets of higher demand in other regions or cities, such as Wellington, 
that reward some or all roles more highly than those working in Auckland even though Auckland may 
have higher levels of employment in these industries. 
TABLE 14: AUCKLAND’S MEAN ANNUAL INCOME WITHIN THE CREATIVE INDUSTRY SEGMENTS (2006)
Industry segment sub-segment
Mean income when employed within an 
occupation defined as Total gap 
relative to 
Auckland’s 
workforce
Auckland’s 
relative mean 
compared to 
NZ’s relative 
mean
Creative 
occupations 
(specialist)
Other 
occupations 
(support)
Total 
across all 
occupations
Creative industries employment $ per annum $ difference
C
re
at
iv
e 
ar
ts
 in
d
us
tr
ie
s
Film, TV and Radio
Film 53,300 47,700 51,100 8,500 -5,200
Television 57,700 54,300 55,800 13,200 -3,100
Radio 53,700 60,400 57,100 14,500 2,200
Music and Performing Arts 35,800 37,100 36,500 -6,100 0
Publishing 42,500 46,400 44,800 2,200 2,600
Visual Arts 35,100 39,500 38,000 -4,600 1,100
Creative arts industries sub-total 46,300 46,200 46,200 3,600 1,600
C
re
at
iv
e 
se
rv
ic
es
 
in
d
us
tr
ie
s
Advertising and Marketing 67,200 56,900 60,600 18,000 1,100
Design
Architecture 59,500 48,800 55,500 12,900 -700
Specialist Design 45,700 44,500 45,100 2,500 1,000
Digital Content 65,600 63,100 64,100 21,500 -3,500
Creative services industries sub-total 60,900 57,800 59,100 16,500 -1,500
Creative industries total $54,900 $53,200 $54,000 11,400 300
Creative occupations employed in other industries 
(embedded) 52,900 10,300
Total employment across all industries 53,800 workforce= 42,600
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The diversity can be more easily seen in the following chart which sorts the creative industry segments 
by the overall relative income gap to the Auckland workforce. 
FIGURE 3 MEAN INCOME GAP OF AUCKLAND’S CREATIVE INDUSTRY SEGMENTS RELATIVE TO ITS WORKFORCE (2006)
Those working in the digital content segment earn the highest relative to the Auckland workforce – a 
gap of $21,500 – while those in music and performing arts industry segment fare the worst with a 
negative gap of $6,100.
3.3 Auckland’s employment within creative segments on the basis of occupation
The previous discussion looked at creative segments on the basis of industry of employment and a 
breakdown then of those in specialist and support roles within the industry. This section looks at the 
creative segments based on the occupation of employment that then allows further discrimination on 
the basis of the category of the industry in which they are employed. If it is a creative industry then it is 
termed creative specialist and if another industry then it is creative embedded employment.
The following table shows the number of people employed within each creative segment on the basis 
of occupation and the share that Auckland holds of New Zealand’s employment within that segment. 
The right hand column shows the embeddedness rate, which is the share that embedded employment 
has of total employment within the segment.
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TABLE 15: AUCKLAND’S EMPLOYMENT IN CREATIVE OCCUPATION SEGMENTS (2006)
Occupation segment Sub-segment
Employed within an industry defined as Share of 
Auckland’s 
employment 
in creative 
occupations
Auckland’s 
share of NZ 
employment
Auckland's 
rate of 
embedded 
employment
Creative 
industries 
(specialist)
Other 
industries 
(embedded)
Total 
across all 
industries
Creative occupations people per cent
C
re
at
iv
e 
ar
ts
 o
cc
up
at
io
ns Film, TV and Radio
Film, Television 1,797 561 2,358 7 60 24
Radio 198 81 279 1 35 29
Film, TV and Radio Total 1,995 642 2,637 8 56 24
Music and 
Performing Arts
Music 372 363 735 2 39 49
Performing Arts 531 681 1,212 3 48 56
Music and Performing Arts Total 903 1,044 1,947 6 44 54
Publishing Publishing 2,349 2,103 4,452 13 34 47
Visual Arts Visual Arts 600 750 1,350 4 30 56
Creative arts occupations sub-total 5,847 4,539 10,386 30 39 44
C
re
at
iv
e 
se
rv
ic
es
 o
cc
up
at
io
ns
Advertising and 
Marketing
Advertising 867 1,350 2,217 6 49 61
Marketing 270 3,636 3,906 11 61 93
Advertising and Marketing Total 1,137 4,986 6,123 18 56 81
Design
Architecture 2,163 1,428 3,591 10 43 40
Specialist Design 2,364 2,229 4,593 13 45 49
Design Total 4,527 3,657 8,184 24 44 45
Digital Content
Digital Content 399 462 861 2 42 54
Software 4,005 5,127 9,132 26 44 56
Digital Content Total 4,404 5,589 9,993 29 44 56
Creative services occupations sub-
total
10,068 14,232 24,300 70 47 59
Total employed in creative occupations 15,915 18,771 34,686 100 44 54
Other occupations employed in creative 
industries (support) 20,532
(included to show that the total creative trident employment can still be determined by 
adding the appropriate cells (15,915+ 18,771 + 20,532) 
Total across all occupations 36,447 workforce = 636,351
Design and digital content are the largest segments with 24 and 29 per cent respectively. Marketing 
makes an appearance as a sub-segment with 11 per cent of creative employment. However, as 
there are a number of relevant marketing occupations, but no marketing specific industries, most 
of this employment is as embedded creatives (93 per cent) the balance being marketers employed 
within other creative industries.
Other sub-segments with high rates of embedded employment are performing arts, visual arts and 
software all with 56 per cent.
Auckland’s critical role as the commercial capital of New Zealand can be ascertained from its high 
share of employment of those in the occupations of marketing (61 per cent), advertising (49 per cent) 
and film and television (60 per cent).
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In-domain and inter-segment employment
Not all people working within a creative occupation segment (i.e. the segment determined on the basis 
of their occupation) work in the creative industry segment of the same name — designers don’t all 
work for graphic design firms or (embedded) within banks. Some work for digital media firms (108 did 
in 2006), others for advertising agencies (354 did). Similarly, of the 2,349 people in publishing related 
occupations working within the creative industries, a significant number work in film, television and 
radio (366) as well as music and performing arts (210).
The following table, Table 16, shows a matrix of employment by segment with the left hand axis showing 
the segment on the basis of occupation and the top axis on the basis of industry of employment. The 
shaded cells are where the occupation and industry segments are the same e.g. where architects are 
working within the same domain, in this case, architectural services.
TABLE 16: AUCKLAND’S IN-DOMAIN AND INTER-SEGMENT EMPLOYMENT BY SEGMENT (2006)
Occupation Segment
Creative arts industries Creative services industries Total 
employed 
across all 
creative 
industries
Film, TV 
and Radio
Music and 
Performing 
Arts
Publishing Visual Arts
Advertising 
and 
Marketing
Design
Digital 
Content
C
re
at
iv
e 
ar
ts
 o
cc
up
at
io
ns
Film, TV and Radio 1,746 117 102 30 1,995
Music and 
Performing Arts
381 501 15 6 903
Publishing 366 210 1,644 12 57 6 54 2,349
Visual Arts 96 222 9 153 9 102 9 600
C
re
at
iv
e 
se
rv
ic
es
 
oc
cu
p
at
io
ns
Advertising and 
Marketing
114 198 6 582 72 165 1,137
Design 126 30 300 237 354 3,372 108 4,527
Digital Content 27 33 108 72 4,164 4,404
Total employed across all 
creative occupations
2,856 1,080 2,184 423 1,212 3,660 4,500 15,915
The degree of ‘in-domain’ employment varies from segment to segment as shown in Table 17. Ninety 
five per cent of those employed in digital content occupations working within the creative industries 
— or 42 per cent overall — are employed within the digital content industries meaning it is highly 
specialised within creative industries but the occupation also has a high rate of embeddedness - 56 
per cent of employment occurs outside of the creative industries.
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TABLE 17: DEGREE OF IN-DOMAIN EMPLOYMENT OF CREATIVE OCCUPATION SEGMENTS (2006)
Creative segment on the basis of 
occupation 
(per cent)
In-domain's 
share of 
segments 
specialist 
employment
In-domain's 
share of 
segments total 
employment
Embeddedness 
rate
Visual Arts 26 11 56
Advertising and Marketing 51 10 81
Music and Performing Arts 55 26 54
Publishing 70 37 47
Design 74 41 45
Film, TV and Radio 88 66 24
Digital Content 95 42 56
Conversely visual arts has a very low in-domain employment rate (26 per cent) and a low in-domain 
share of its total employment. Referencing the previous table it can be seen that more visual artists 
are employed in the music and performing arts segment5 (222 people) than in the visual arts segment 
itself and a significant number in design industries (102 people).
Other occupation segments with relatively high degree of in-domain employment include design (74 
per cent) and film television and radio (88 per cent).
From a career planning and policy point of view the following table (Table 18) is perhaps the most 
interesting in this report as its shows the mean annual income for in-domain and other specialist 
creatives for each of the occupation segments. Being a visual artist does not mean reduced earnings 
if you are one of the very few visual artists working in advertising and marketing in 2006. Perhaps a 
more statistically reliable variation in income would be the 100 or so people in film television and radio 
occupations working in advertising and marketing industry who on average earn $70,400 or $13,000 
more than those working in-domain in the film television and radio industries.
5 This is most likely a classification artefact because of a broad creative industry classification Creative Artists, Musicians, Writers and 
Performers allocated to the music and performing arts segment.
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TABLE 18: COMPARISON OF AUCKLAND’S SPECIALIST MEAN ANNUAL INCOMES BY INDUSTRY AND OCCUPATION SEGMENT 
(2006)
Occupation Segment
Creative arts industries Creative services industries Mean income 
across all 
creative 
industries
Film, TV 
and Radio
Music and 
Performing 
Arts
Publishing Visual Arts
Advertising 
and 
Marketing
Design
Digital 
Content
C
re
at
iv
e 
ar
ts
 o
cc
up
at
io
ns
Film, TV and 
Radio 57,200 46,200 70,400 37,500 56,900
Music and 
Performing Arts
47,200 31,900 32,100 27,600 38,300
Publishing 54,400 46,200 41,000 46,800 53,700 42,300 54,500 44,200
Visual Arts 39,100 30,200 35,200 33,300 63,300 36,100 44,500 34,200
C
re
at
iv
e 
se
rv
ic
es
 
oc
cu
p
at
io
ns
Advertising and 
Marketing
66,000 54,100 60,700 77,200 77,700 78,400 72,100
Design 46,500 28,900 41,800 35,200 59,300 53,200 43,400 51,400
Digital Content 57,000 59,000 43,800 51,800 65,900 65,000
Mean income across all 
creative occupations
53,700 36,500 44,800 38,000 60,600 49,800 64,100 54,000
Those in publishing occupations, most likely script writers and editors, would do well to seek work in 
the film television and radio industries where they will on average earn $54,400 per annum or $10,000 
more than their peers who are working similar roles in other creative segments.
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Section 4 Changes in net employment 2001 to 2006
Please note in the section that follows the basis on which the employment numbers are calculated 
differs from those of the previous sections. By necessity they have been generated using the earlier 
classifications (ANZSIC96 and NZSCO99)6. 
Between 2001 and 2006 Auckland’s net creative employment has grown at a faster rate (an average 
of 5.5 per cent per annum) than its workforce as a whole (3.3 per cent) and of New Zealand’s creative 
employment (4.7 per cent). Of the 22,584 new jobs that were created in the creative workforce 
between 2001 and 2006, 51 per cent or 11,514 new jobs were created in Auckland.
To put this in perspective creative employment accounted for 12 per cent of all new Auckland jobs 
compared to the still very high 8 per cent share of new jobs at the national level.
TABLE 19: AVERAGE ANNUAL GROWTH OF AUCKLAND’S NET CREATIVE EMPLOYMENT 2001-2006
Net combined full-time and part-time employment 
Using ANZSIC96 and NZSCO99 classifications
Net 
additional 
jobs in 
Auckland
Auckland’s 
cumulative 
annual 
growth rate
Net 
additional 
jobs in New 
Zealand
NZ’s 
cumulative 
annual 
growth rate
Auckland’s 
share of 
additional 
jobs
persons per cent  persons per cent per cent
Creative occupations
Creative occupations in creative industries 3,249 5.6 5,703 4.3 57
Creative occupations in other industries 
(embedded)
2,925 4.7 6,576 4.2 44
Total creative occupations 6,174 5.1 12,282 4.2 50
Other occupations in creative industries
Other occupations in creative industries 
(support)
5,340 5.9 10,302 5.3 52
Total creative employment 11,514 5.5 22,584 4.7 51
New jobs across the workforce 95,388 3.3 295,599 3.4 32
Sub-total creative industries 8,589 5.8 16,005 4.9 54
Creative employment’s share of new jobs (per cent) 12% 8%
Creative employment growth was driven by the creative industries - it accounted for 8,589 of the 
11,514 new jobs, an annual rate of growth of 5.8 per cent. The rate of growth in creative embedded 
employment was lower but still a very health 4.7 per cent - half a per cent faster than the New 
Zealand growth rate for embedded employment (4.2 per cent).
4.1 Growth rates in creative industries employment
The pace of growth is not the same across every creative industry segment. Table 20 shows the 
breakdown of the average annual growth rate on the basis of industry and in the right hand column 
6 The 2001 Census were categorized using Australia and New Zealand Standard Industry Classification 1996 release (ANZSIC96) for 
industry of employment and New Zealand Standard Classification of Occupations 1999 release (NZSCO99) for occupation. The 2006 
census, on the other hand, was coded twice, once using ANZSIC96 and NZSCO99, and a second time using the new classification 
schemas ANZSIC06 and ANZSCO. Please refer to Appendix 4 for details of the impact of such changes.
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the sparklines7 for each segment and with the points of each line indicating the rates for New 
Zealand in total on the far left of each sparkline and then the rates for specialist, support and the 
total for Auckland. 
From this it can be seen that digital content and film had the highest rates of growth with 9 per cent 
per annum and 7.2 per cent respectively. 
TABLE 20: AUCKLAND’S AVERAGE ANNUAL GROWTH IN EMPLOYMENT WITHIN THE CREATIVE INDUSTRY SEGMENTS 2001-
2006
Industry segment sub-segment
New 
Zealand’s 
rate
Auckland’s average annual growth rate Difference 
between 
Auckland and 
New Zealand 
rate
Sparklines 
of NZ total 
(left) and 
Auckland 
detail
Creative 
occupations 
(specialist)
Other 
occupations 
(support)
Total 
across all 
occupations
Creative industries employment per cent (subtracted)
C
re
at
iv
e 
ar
ts
 in
d
us
tr
ie
s
Film, TV and Radio
Film 4.7 7.3 7.0 7.2 2.4
Television 1.8 2.2 5.5 4.0 2.2
Radio 1.6 4.6 6.9 5.7 4.1
Music and Performing Arts 4.5 7.0 2.8 4.1 -0.4
Publishing 0.4 3.5 2.6 3.0 2.5
Visual Arts 5.7 3.6 7.0 5.1 -0.6
Creative arts industries sub-total 2.5 4.4 4.3 4.4 1.9
C
re
at
iv
e 
se
rv
ic
es
 
in
d
us
tr
ie
s
Advertising and Marketing 4.1 7.8 5.2 6.0 2.0
Design
Architecture 7.8 7.3 5.1 6.6 -1.2
Specialist Design 2.7 4.4 0.1 2.0 -0.7
Digital Content 9.7 7.9 9.3 9.0 -0.7
Creative services industries sub-total 7.2 6.9 6.9 6.9 -0.3
Creative industries total 4.9 5.6 5.9 5.8 0.9
workforce 3.4 3.3 0.1
Other segments showing strong growth include architecture and advertising and marketing with 6.6 
per cent and 6 per cent respectively.
Some segments such as specialist design had average growth within specialist employment but no 
growth in support occupations, dragging down the segment’s overall growth to a low rate of 2 per 
cent.
Generally growth rates in Auckland mirrored, albeit at a higher level, the patterns seen at the national 
level. Of the 13 segments and sub-segments, Auckland had a higher growth rate than New Zealand 
in 6 categories. Four categories were essentially the same and Auckland had a lower growth rate 
than New Zealand in three categories. 
Auckland outperforms New Zealand in those segments related to the media sector:
• Film, television and radio growth rates are each higher in Auckland by roughly 3 per cent 
points
• Publishing growth is stronger in Auckland at 3 per cent than national (0.4 per cent).
7 http://en.wikipedia.org/wiki/Sparkline
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Architecture on the other hand had a stronger growth outside of Auckland with 7.8 per cent nationally 
compared to a still respectable 6.6 per cent within Auckland.
4.2 Growth rates in creative occupations employment
There is greater diversity in the growth rates of the creative segments when the segments are 
determined by the occupation of employment. Of the 20 segments and sub-segments, Auckland has 
a growth rate higher than New Zealand’s in nine, including radio (6.2 percentage points difference), 
performing arts (2.4 percentage points difference) and advertising (1.2 percentage points difference) 
and a lower rate in only one (visual arts with -0.7 percentage points difference).
TABLE 21: AVERAGE ANNUAL GROWTH IN AUCKLAND’S EMPLOYMENT IN CREATIVE OCCUPATION SEGMENTS 2001-2006
Occupation segment Sub-segment
New 
Zealand’s 
rate
Auckland’s average annual growth rate Difference 
between 
Auckland 
and New 
Zealand’s 
rate
Sparkline of 
Auckland 
detail and 
NZ total
Creative 
industries 
(specialist)
Other 
industries 
(embedded)
Total 
across all 
industries
Creative occupations per cent (subtracted)
C
re
at
iv
e 
ar
ts
 o
cc
up
at
io
ns Film, TV and Radio
Film, Television 2.8 1.4 8.2 2.9 0.1
Radio 0.3 9.0 -1.5 6.5 6.2
Film, TV and Radio Total 2.1 2.9 6.1 3.6 1.4
Music and 
Performing Arts
Music 2.0 6.2 0.8 3.3 1.3
Performing Arts 3.5 6.8 4.6 5.9 2.4
Music and Performing Arts Total 3.0 6.6 3.3 5.2 2.2
Publishing Publishing 1.9 4.0 2.0 3.1 1.2
Visual Arts Visual Arts 4.8 2.8 5.0 4.1 -0.7
Creative arts occupations sub-total 2.7 4.2 3.3 3.8 1.1
C
re
at
iv
e 
se
rv
ic
es
 
oc
cu
p
at
io
ns
Advertising and 
Marketing
Advertising 11.3 10.1 13.7 12.6 1.2
Marketing -8.3 -7.2 -8.6 -8.2 0.1
Advertising and Marketing Total 9.9 9.2 12.2 11.2 1.3
Design
Architecture 6.3 7.2 5.5 6.3 -0.1
Specialist Design 6.2 6.1 7.0 6.5 0.3
Design Total 6.3 6.7 6.1 6.4 0.1
Digital Content 1.7 6.4 0.0 2.3 0.6
Creative services occupations sub-total 5.5 6.9 5.4 6.0 0.6
Total employed in creative occupations 4.2 5.6 4.7 5.1 0.9
Workforce 3.4 3.3 -0.1
The sparklines in the righthand column show the variations in the growth, again the far left point 
of each sparkline is New Zealand’s total rate for that segment so it is easy to see how Auckland 
performs relative to New Zealand,. Variations are evident within some occupation segments when 
there is high growth in specialist employment, such as digital content or radio with 6.4 per cent and 
9 per cent respectively but low or no growth as in the case of digital content and negative growth in 
radio’s embedded employment. 
Other segments such as film and television or visual arts show strong growth in their embedded 
employment but have lower growth in the segment’s specialist employment. 
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4.3 Growth rates in Auckland’s in-domain and inter-segment employment
Previous tables have shown the growth rates in specialist creative employment on the basis of 
industry segment and separately on the basis of occupation segment. The two do not necessarily 
match because specialist employment at the segment level is defined as being within the creative 
occupations if the basis for determining the segment is the industry of employment and vice versa. 
The following table reveals the patterns of growth within specialist employment whether it is in-
domain or inter-segment. 
TABLE 22: AVERAGE ANNUAL GROWTH OF AUCKLAND’S IN-DOMAIN AND INTER-SEGMENT EMPLOYMENT BY SEGMENT 
2001-2006
per cent per annum
Creative arts industries Creative services industries
Film, TV 
and Radio
Music and 
Performing 
Arts
Publishing Visual Arts
Advertising 
and 
Marketing
Design
Digital 
Content
C
re
at
iv
e 
ar
ts
 o
cc
up
at
io
ns
Film, TV and 
Radio 1.9 6.3 35.5 -2.2 14.9
Music and 
Performing 
Arts
7.0 7.1 2.6 4.0 8.4
Publishing 7.8 2.9 4.0 4.3 18.9
Visual Arts 12.5 1.2 13.0
C
re
at
iv
e 
se
rv
ic
es
 
oc
cu
p
at
io
ns
Advertising 
and Marketing
18.0 2.4 9.1 3.2 25.2
Design 10.5 6.6 -1.3 8.4 6.1 18.3
Digital Content 0.0 14.9 32.0 -12.9 6.3
In-domain growth rates range from a high of 9.1 per cent for advertising and marketing, a higher than 
expected 7.1 per cent for music and performing arts and the still healthy rate of around 6 per cent 
for design and digital content. Looking at the diversity in the inter-segment growth rates, it would be 
interesting to be able to understand what was driving the very high rate of growth in employment 
(35.5 per cent), albeit from a relatively low base, of those in film, television and radio occupations 
within the visual arts industries. However, it is probably not difficult to understand the commercial 
drivers for the growth in employment of digital content occupations within advertising and marketing 
industries (32 per cent). Clearly something is at work because the reciprocal – advertising and 
marketing roles in digital content industries – also grew strongly at 25 per cent per annum.
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Section 5 Changes in mean incomes between 2001 to 2006
Generally the growth in average mean income of Auckland’s creatives kept pace with that of its 
workforce with a rate of 3.2 per cent and 3.3 per cent respectively.
TABLE 23: AVERAGE ANNUAL GROWTH IN MEAN ANNUAL INCOMES 2001-2006
Combined full-time and part-time employment 
Average annual 
growth 
2001 to 2006
Creative occupations per cent
Creative occupations in creative industries 2.8
Creative occupations in other industries 3.1
Sub-total creative occupations 2.9
Other occupations in creative industries
Other occupations in creative industries 3.6
Total creative employment 3.2
Total workforce 3.3 
Sub-total creative industries 3.3 
However as Table 24 shows there were winners and losers amongst the creative industry segments. 
The sparklines in the right hand column show the growth rates relative to that of the workforce (3.3 
per cent) which is the first, left-most point in each line.
TABLE 24: AUCKLAND’S AVERAGE ANNUAL GROWTH IN MEAN INCOMES WITHIN THE CREATIVE INDUSTRY SEGMENTS 
2001-2006
Industry segment sub-segment
Average annual growth rate
Sparklines 
relative to 
workforce  
(on left)
Creative 
occupations 
(specialist)
Other 
occupations 
(support)
Total 
across all 
occupations
Creative industries mean incomes per cent
C
re
at
iv
e 
ar
ts
 in
d
us
tr
ie
s
Film, TV and Radio
Film 1.6 3.0 2.1
Television 2.0 1.9 1.9
Radio 1.5 3.1 2.3
Music and Performing Arts 3.0 3.9 3.5
Publishing 3.7 4.6 4.2
Visual Arts 1.7 5.3 3.3
Creative arts industries sub-total 2.4 3.9 3.2
C
re
at
iv
e 
se
rv
ic
es
 
in
d
us
tr
ie
s
Advertising and Marketing 0.4 4.1 2.8
Design
Architecture 3.4 3.9 3.6
Specialist Design 2.4 3.0 2.8
Digital Content 3.2 2.4 2.5
Creative services industries sub-total 2.8 3.3 3.1
Average of all creative industries 2.8 3.6 3.3
Workforce 3.3
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Those in the Publishing, Architecture, and Music and Performing Arts sub-segments had higher 
growth in income than the workforce with 4.6, 3.9 and 3.6 per cent respectively but the highest 
growth goes to the support roles within visual arts whose mean income grew at 5.3 per cent closely 
followed by publishing support staff with a rate of 4.6 per cent.
However, when the growth in mean incomes is examined on the basis of the occupation segment8, 
then the picture changes somewhat (Table 25).
TABLE 25: AVERAGE ANNUAL GROWTH IN AUCKLAND’S MEAN INCOMES IN CREATIVE OCCUPATION SEGMENTS 2001-2006
Occupation segment Sub-segment
Average annual growth rate
Sparklines 
relative to 
workforce  
(starting point)
Creative 
industries 
(specialist)
Other 
industries 
(embedded)
Total 
across all 
industries
Creative occupations per cent
C
re
at
iv
e 
ar
ts
 o
cc
up
at
io
ns
Film, TV and Radio
Film, Television 1.7 -0.6 1.0
Radio -0.1 12.1 2.5
Film, TV and Radio Total 1.4 1.8 1.3
Music and Performing 
Arts
Music 1.5 3.1 2.5
Performing Arts 2.4 4.1 3.1
Music and Performing Arts Total 2.3 3.7 3.1
Publishing Publishing 3.8 2.9 3.5
Visual Arts Visual Arts 0.6 2.8 1.7
Creative arts occupations sub-total 2.3 2.9 2.6
C
re
at
iv
e 
se
rv
ic
es
 
oc
cu
p
at
io
ns
Advertising and 
Marketing
Advertising 1.8 2.2 2.1
Marketing 6.5 4.1 4.7
Advertising and Marketing Total 2.3 2.9 2.7
Design
Architecture 3.5 3.2 3.4
Specialist Design 1.3 2.3 1.7
Design Total 2.5 2.8 2.7
Digital Content 3.3 2.5 3.0
Creative services occupations sub-total 2.8 2.9 2.8
Average of all creative occupations 2.85 3.1 2.9
Marketing has the highest overall rate of 4.7 per cent driven by a rate of 6 per cent in specialist 
incomes and 4.1 per cent in embedded incomes. Architecture was also a consistent performer with 
both specialist and support categories growing at rates around that of the workforce as a whole (3.5 
and 3.2 per cent giving an overall average of 3.4 per cent). 
The highest specific rate, but perhaps with less statistical significance because of the lower number 
employed, is creative embeddeds within the Radio segment at a rate of 12 per cent.
8 Remembering that segments based on occupations have a higher ability to discriminate between different activities as there are 50 per 
cent more of relevant classification under NZSCO99 than there are in industry segments under ANZSIC96. See page 56 for further details.
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5.1 Average annual growth in Auckland’s in-domain and inter-segment mean incomes
Only two segment’s showed average annual growth rates above the workforce’s for their in-domain 
incomes - publishing with 3.9 per cent and digital content with 3.5 per cent.
TABLE 26: GROWTH OF AUCKLAND’S IN-DOMAIN AND INTER-SEGMENT MEAN INCOMES 2001-2006
per cent per annum
Creative arts industries Creative services industries
Film, TV 
and Radio
Music and 
Performing 
Arts
Publishing Visual Arts
Advertising 
and 
Marketing
Design
Digital 
Content
C
re
at
iv
e 
ar
ts
 o
cc
up
at
io
ns
Film, TV and 
Radio 1.5 6.8 -1.3 5.2 -11.0
Music and 
Performing 
Arts
2.8 2.6 -0.8 0.0 3.3
Publishing 2.2 3.9 4.1 1.2 3.2
Visual Arts 1.2 0.7 -2.3
C
re
at
iv
e 
se
rv
ic
es
 
oc
cu
p
at
io
ns
Advertising 
and Marketing
1.4 4.3 0.1 6.4 1.6
Design -0.5 2.0 -2.8 -0.2 3.2 1.3
Digital Content -5.2 12.4 -5.0 3.3 3.5
Design’s rate was just below that of the workforce at 3.2 per cent , while advertising and marketing’s 
rate was well below with essentially no growth in income.
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Section 6 How Auckland’s creative employment compares with three 
Australian cities
Sydney, with 162,099 people in creative employment, has approximately three times more people in 
creative employment than Auckland with 55,218 people.  Auckland has the same share of the total 
workforce (8.7 per cent) as Sydney has with 1.8 million people in its workforce and, like Auckland, 
the commercial centre of nation. Auckland’s creative employment is higher in absolute and relative 
terms when compared to two Australian cities that are of a similar size in terms of workforce, 
Brisbane (with 47,711 employed representing 5.8 per cent of its workforce) and Perth. 
TABLE 27: CREATIVE EMPLOYMENT IN AUCKLAND, SYDNEY, BRISBANE AND PERTH (2006)
City
Total creative 
employment
Workforce
Creative share of 
workforce
Auckland 55,218 636,231 8.7%
Sydney 162,099 1,861,082 8.7%
Brisbane 47,711 824,859 5.8%
Perth 35,306 687,292 5.1%
To make comparisons between the cities easier the following sections examines Auckland’s density, 
its creative employment per 100,000 people in its workforce, against that of the other cities as 
shown in Table 28.
TABLE 28: DENSITY OF CREATIVE EMPLOYMENT IN AUCKLAND, SYDNEY, BRISBANE AND PERTH (2006)
Category Auckland Sydney Brisbane Perth
Creative Specialist 2,500 2,600 1,740 1,490
Support 3,230 3,330 2,040 1,790
Creative industries sub-total 5,730 5,930 3,780 3,280
Embedded creatives 2,950 2,780 2,000 1,860
Creative employment 8,680 8,710 5,780 5,140
Creative occupation sub-total 5,450 5,380 3,740 3,350
Please note that the density of the employment in Australian cities shown in Table 27 Table 28 has 
been adjusted to the most recent scheme (ANZSIC06/ANZSCO) to reflect the same classification 
scheme used with Auckland’s employment data. 
As can be seen from the table and chart, Auckland and Sydney have very similar density of creative 
employment. When compared with cities of a similar workforce, Auckland has approximately 50 per 
cent higher density than Brisbane and 70 per cent higher than Perth.
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FIGURE 4 DENSITY OF CREATIVE EMPLOYMENT IN AUCKLAND, SYDNEY, BRISBANE AND PERTH (2006)
The right-hand side of the chart shows that the split between specialist, embedded and support 
staff is very similar across the four cities but with Auckland’s embedded employment having a 
slightly higher share of creative employment. However, as mentioned previously, this may be an 
artefact of data confidentialisation.
6.1 Comparison of the creative industry segments in Auckland, Sydney, Brisbane and Perth
Because of limitations on the availability of some Australian data the comparison of the employment 
density of the creative industry segments9 has been done using the older industry classification 
schemes ANZSIC93/96 and as a result the total densities of the cities will be not the same as 
the previous table with employment adjusted to the ANZSIC06 classification. As Appendix 6 on 
page 59 shows there are differences in how well the two classification schemes handle different 
segments, ANZSIC96 tends to report higher employment in visual arts, a segment in which Auckland 
is relative strong, as well as arts and publishing while reporting lower employment in music and 
performing arts as well as digital content.
9 No comparison has been undertaken on the basis of creative occupation segments as there are significant differences between the 
capability of the previous New Zealand occupation classification scheme (NZSCO99) to capture creative occupation employment 
compared to the Australian ASCO v2 scheme and the most current scheme (ANZSCO). See page 56 for further details.
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FIGURE 5 DENSITY OF CREATIVE INDUSTRY SEGMENTS IN AUCKLAND, SYDNEY, BRISBANE AND PERTH (2006)
As the following table shows, Auckland has double the employment density in film than Sydney 
(412 vs 204 respectively) and significantly higher levels in radio, specialist design, visual arts and to 
a lesser extent architecture.
TABLE 29: DENSITY OF CREATIVE INDUSTRY SEGMENTS IN AUCKLAND, SYDNEY, BRISBANE AND PERTH (2006)
Sub-segment Auckland Sydney difference Brisbane Perth
Density per cent Density
Film 421 204 106 81 45
Radio 117 74 58 59 40
Specialist Design 499 345 45 238 213
Visual Arts 361 258 40 206 212
Architecture 484 418 16 468 369
Advertising and Marketing 532 535 -1 288 222
Publishing 885 939 -6 494 522
Television 329 365 -10 111 103
Digital Content 1,679 1,938 -13 1,292 1,057
Music and Performing Arts 210 243 -14 156 155
Creative industries sub-total 5,517 5,319 4 3,393 2,938
Compared to Sydney, Auckland has relatively lower levels of employment density in television, digital 
content and music and performing arts but is still much higher than Brisbane and Perth. The only 
sub-segment where Brisbane’s density approaches that of Auckland’s is in architecture (a density 
of 468 and 484 respectively). 
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Appendix 1 The selection of Creative industries
The following table provides a listing of the eight or so occupations with the highest employment in 
2006 within each of the selected creative industries using the most recent ANZSIC06 classification 
for industry of employment and ANZSCO for occupation. The number employed within creative 
occupations is separated into its own column from those employed in other occupations.
To preserve the confidentiality of census data where there is less than six people employed in a 
specific occupation the number employed is added to a general category of “other occupations”. 
While some proportion of this could be in creative occupations we cannot tell at the geographic level 
of detail of Auckland. Overall this has minimal impact on the level of creative employment but does 
cause small shifts in the balance between specialist and embedded as well as between specialist 
and support categories. 
Creative Industry 
(ANZSIC06)
Occupation of employment 
(ANZSCO)
Number of people employed within 
occupations categorised as
Creative Other Total
2029 Other Ceramic 
Product Manufacturing
Total Employed 252
Other Occupations 129
211412 Potter or Ceramic Artist 45
899999 Labourers Nec 15
211411 Painter (Visual Arts) 12
839913 Clay Processing Factory Worker 12
111211 Corporate General Manager 9
2591 Jewellery 
and Silverware 
Manufacturing
Total Employed 471
399411 Jeweller 237
Other Occupations 111
111111 Chief Executive or Managing Director 24
232313 Jewellery Designer 21
531111 General Clerk 18
621111 Sales Assistant (General) 15
5411 Newspaper 
Publishing
Total Employed 1,683
212413 Print Journalist 234
Other Occupations 201
899915 Leaflet or Newspaper Deliverer 198
212412 Newspaper or Periodical Editor 111
232411 Graphic Designer 99
131112 Sales and Marketing Manager 75
611399 Sales Representatives Nec 66
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Creative Industry 
(ANZSIC06)
Occupation of employment 
(ANZSCO)
Number of people employed within 
occupations categorised as
Creative Other Total
5412 Magazine and 
Other Periodical 
Publishing
Total Employed 1,647
Other Occupations 192
212412 Newspaper or Periodical Editor 150
392311 Printing Machinist 135
232411 Graphic Designer 108
111211 Corporate General Manager 102
212413 Print Journalist 93
131112 Sales and Marketing Manager 78
5413 Book Publishing
Total Employed 744
Other Occupations 153
212412 Newspaper or Periodical Editor 87
212211 Author 57
111211 Corporate General Manager 51
131112 Sales and Marketing Manager 39
232411 Graphic Designer 27
531111 General Clerk 27
5419 Other Publishing 
(except Software, 
Music and Internet)
Total Employed 54
Other Occupations 45
111211 Corporate General Manager 9
5420 Software 
Publishing
Total Employed 30
Other Occupations 21
261312 Developer Programmer 9
5511 Motion Picture 
and Video Production
Total Employed 2,430
Other Occupations 300
212112 Media Producer (Excluding Video) 213
599912 Production Assistant (Film, Television, Radio or Stage) 150
212317 Technical Director 135
399512 Camera Operator (Film, Television or Video) 120
399599 Performing Arts Technicians Nec 93
212312 Director (Film, Television, Radio or Stage) 87
5514 Post-production 
Services and Other 
Motion Picture and 
Video Activities
Total Employed 246
Other Occupations 129
232412 Illustrator 36
212314 Film and Video Editor 21
232411 Graphic Designer 12
111111 Chief Executive or Managing Director 9
5521 Music Publishing
Other Occupations 27
Total Employed 27
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Creative Industry 
(ANZSIC06)
Occupation of employment 
(ANZSCO)
Number of people employed within 
occupations categorised as
Creative Other Total
5522 Music and Other 
Sound Recording 
Activities
Total Employed 165
Other Occupations 72
399516 Sound Technician 51
211213 Musician (Instrumental) 15
111111 Chief Executive or Managing Director 9
212112 Media Producer (Excluding Video) 6
211211 Composer 6
111211 Corporate General Manager 6
5610 Radio 
Broadcasting
Total Employed 726
212113 Radio Presenter 153
Other Occupations 123
212112 Media Producer (Excluding Video) 51
131112 Sales and Marketing Manager 48
212413 Print Journalist 42
225311 Public Relations Professional 27
111211 Corporate General Manager 24
5621 Free-to-Air 
Television Broadcasting
Total Employed 1,428
Other Occupations 231
212112 Media Producer (Excluding Video) 75
399512 Camera Operator (Film, Television or Video) 72
212412 Newspaper or Periodical Editor 69
212413 Print Journalist 63
212114 Television Presenter 57
212317 Technical Director 51
5622 Cable and 
Other Subscription 
Broadcasting
Total Employed 657
Other Occupations 189
611399 Sales Representatives Nec 153
212114 Television Presenter 24
212317 Technical Director 24
531111 General Clerk 24
131112 Sales and Marketing Manager 21
342313 Electronic Equipment Trades Worker 21
5700 Internet 
Publishing and 
Broadcasting
Total Employed 36
Other Occupations 36
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Creative Industry 
(ANZSIC06)
Occupation of employment 
(ANZSCO)
Number of people employed within 
occupations categorised as
Creative Other Total
5910 Internet Service 
Providers and Web 
Search Portals
Total Employed 510
Other Occupations 114
611399 Sales Representatives Nec 87
313112 ICT Customer Support Officer 45
261112 Systems Analyst 33
111111 Chief Executive or Managing Director 30
131112 Sales and Marketing Manager 27
531111 General Clerk 15
5921 Data Processing 
and Web Hosting 
Services
Total Employed 480
Other Occupations 159
532111 Data Entry Operator 30
261312 Developer Programmer 27
261112 Systems Analyst 24
531111 General Clerk 18
135112 ICT Project Manager 15
551111 Accounts Clerk 15
551311 Payroll Clerk 15
6010 Libraries and 
Archives
Total Employed 1,311
224611 Librarian 426
599711 Library Assistant 354
Other Occupations 255
531111 General Clerk 30
611399 Sales Representatives Nec 27
232611 Urban and Regional Planner 21
111211 Corporate General Manager 18
224211 Archivist 18
6921 Architectural 
Services
Total Employed 3,078
232111 Architect 1,320
312111 Architectural Draftsperson 312
Other Occupations 285
312999 Building and Engineering Technicians Nec 240
232112 Landscape Architect 129
232611 Urban and Regional Planner 72
232511 Interior Designer 60
531111 General Clerk 60
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Creative Industry 
(ANZSIC06)
Occupation of employment 
(ANZSCO)
Number of people employed within 
occupations categorised as
Creative Other Total
6924 Other Specialised 
Design Services
Total Employed 3,012
232411 Graphic Designer 711
Other Occupations 378
399611 Signwriter 309
232511 Interior Designer 198
111111 Chief Executive or Managing Director 153
111211 Corporate General Manager 72
211411 Painter (Visual Arts) 66
6940 Advertising 
Services
Total Employed 3,384
Other Occupations 357
232411 Graphic Designer 330
225111 Advertising Specialist 273
111111 Chief Executive or Managing Director 186
131111 Advertising and Public Relations Manager 186
131112 Sales and Marketing Manager 144
225311 Public Relations Professional 129
6991 Professional 
Photographic Services
Total Employed 693
211311 Photographer 384
Other Occupations 138
711411 Photographic Developer and Printer 36
111111 Chief Executive or Managing Director 18
531111 General Clerk 18
111211 Corporate General Manager 15
399512 Camera Operator (Film, Television or Video) 15
7000 Computer System 
Design and Related 
Services
Total Employed 10,680
261312 Developer Programmer 1,521
261112 Systems Analyst 1,227
261399 Software and Applications Programmers Nec 804
Other Occupations 627
111111 Chief Executive or Managing Director 543
135112 ICT Project Manager 510
313112 ICT Customer Support Officer 465
40 of 59
Auckland’s Creative Workforce Report
How Auckland’s creative employment compares with three Australian cities
Creative Industry 
(ANZSIC06)
Occupation of employment 
(ANZSCO)
Number of people employed within 
occupations categorised as
Creative Other Total
8910 Museum 
Operation
Total Employed 567
Other Occupations 192
451411 Gallery or Museum Guide 57
224212 Gallery or Museum Curator 36
442217 Security Officer 21
211411 Painter (Visual Arts) 18
511112 Program or Project Administrator 18
139911 Arts Administrator or Manager 15
149311 Conference and Event Organiser 15
531111 General Clerk 15
249211 Art Teacher (Private Tuition) 15
9001 Performing Arts 
Operation
Total Employed 453
Other Occupations 141
211213 Musician (Instrumental) 105
211111 Actor 33
211113 Entertainer or Variety Artist 24
211112 Dancer or Choreographer 21
212112 Media Producer (Excluding Video) 18
249214 Music Teacher (Private Tuition) 15
9002 Creative Artists, 
Musicians, Writers and 
Performers
Total Employed 1,362
Other Occupations 378
211411 Painter (Visual Arts) 165
212211 Author 114
211213 Musician (Instrumental) 69
211113 Entertainer or Variety Artist 57
212413 Print Journalist 48
111111 Chief Executive or Managing Director 36
212412 Newspaper or Periodical Editor 36
9003 Performing Arts 
Venue Operation
Total Employed 321
Other Occupations 165
149311 Conference and Event Organiser 27
431311 Gaming Worker 15
431111 Bar Attendant 12
899921 Ticket Collector or Usher 12
431511 Waiter 12
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Appendix 2 The selection of Creative occupations
Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
131111 Advertising 
and Public 
Relations Manager
Total All Employed 1,437
Other Industries 339
6940 Advertising Services 186
6221 Banking 93
6962 Management Advice and Related Consulting Services 69
5801 Wired Telecommunications Network Operation 66
6240 Financial Asset Investing 51
5412 Magazine and Other Periodical Publishing 48
139911 Arts 
Administrator or 
Manager
Total All Employed 60
Other Industries 24
4279 Other Store-Based Retailing n.e.c. 21
8910 Museum Operation 15
211111 Actor
Total All Employed 279
Other Industries 75
5511 Motion Picture and Video Production 66
9001 Performing Arts Operation 33
7211 Employment Placement and Recruitment Services 30
9002 Creative Artists, Musicians, Writers and Performers 27
9131 Amusement Parks and Centres Operation 27
5621 Free-to-Air Television Broadcasting 21
211112 Dancer or 
Choreographer
Total All Employed 75
Other Industries 30
9001 Performing Arts Operation 21
8212 Arts Education 9
9002 Creative Artists, Musicians, Writers and Performers 9
4520 Pubs, Taverns and Bars 6
211113 Entertainer 
or Variety Artist
Total All Employed 168
Other Industries 72
9002 Creative Artists, Musicians, Writers and Performers 57
9001 Performing Arts Operation 24
9131 Amusement Parks and Centres Operation 9
7299 Other Administrative Services n.e.c. 6
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
211199 Actors, 
Dancers and Other 
Entertainers Nec
Total All Employed 132
7211 Employment Placement and Recruitment Services 51
Other Industries 42
5511 Motion Picture and Video Production 24
9002 Creative Artists, Musicians, Writers and Performers 9
5621 Free-to-Air Television Broadcasting 6
211211 Composer
Total All Employed 45
Other Industries 24
9002 Creative Artists, Musicians, Writers and Performers 15
5522 Music and Other Sound Recording Activities 6
211212 Music 
Director
Total All Employed 54
Other Industries 42
9001 Performing Arts Operation 6
9540 Religious Services 6
211213 Musician 
(Instrumental)
Total All Employed 372
9001 Performing Arts Operation 105
Other Industries 99
9002 Creative Artists, Musicians, Writers and Performers 69
8212 Arts Education 18
5522 Music and Other Sound Recording Activities 15
4520 Pubs, Taverns and Bars 12
7600 Defence 12
211214 Singer
Total All Employed 57
Other Industries 39
9002 Creative Artists, Musicians, Writers and Performers 12
9001 Performing Arts Operation 6
211299 Music 
Professionals Nec
Total All Employed 9
Other Industries 9
211311 
Photographer
Total All Employed 645
6991 Professional Photographic Services 384
Other Industries 144
5411 Newspaper Publishing 24
9532 Photographic Film Processing 18
5412 Magazine and Other Periodical Publishing 15
6940 Advertising Services 15
6924 Other Specialised Design Services 12
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
211411 Painter 
(Visual Arts)
Total All Employed 711
Other Industries 258
9002 Creative Artists, Musicians, Writers and Performers 165
3244 Painting and Decorating Services 78
6924 Other Specialised Design Services 66
4279 Other Store-Based Retailing n.e.c. 42
8910 Museum Operation 18
5511 Motion Picture and Video Production 15
211412 Potter or 
Ceramic Artist
Total All Employed 78
2029 Other Ceramic Product Manufacturing 45
Other Industries 33
211413 Sculptor
Total All Employed 51
9002 Creative Artists, Musicians, Writers and Performers 27
Other Industries 24
211499 Visual 
Arts and Crafts 
Professionals Nec
Total All Employed 78
Other Industries 57
2599 Other Manufacturing n.e.c. 9
1499 Other Wood Product Manufacturing n.e.c. 6
3711 Textile Product Wholesaling 6
212111 Artistic 
Director
Total All Employed 9
Other Industries 9
212112 Media 
Producer 
(Excluding Video)
Total All Employed 501
5511 Motion Picture and Video Production 213
5621 Free-to-Air Television Broadcasting 75
Other Industries 66
5610 Radio Broadcasting 51
6940 Advertising Services 30
9002 Creative Artists, Musicians, Writers and Performers 27
9001 Performing Arts Operation 18
212113 Radio 
Presenter
Total All Employed 249
5610 Radio Broadcasting 153
Other Industries 45
4520 Pubs, Taverns and Bars 15
9002 Creative Artists, Musicians, Writers and Performers 15
9001 Performing Arts Operation 9
4511 Cafes and Restaurants 6
5621 Free-to-Air Television Broadcasting 6
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
212114 Television 
Presenter
Total All Employed 162
5621 Free-to-Air Television Broadcasting 57
5511 Motion Picture and Video Production 39
5622 Cable and Other Subscription Broadcasting 24
Other Industries 15
5610 Radio Broadcasting 9
9002 Creative Artists, Musicians, Writers and Performers 9
6940 Advertising Services 9
212211 Author
Total All Employed 522
Other Industries 189
9002 Creative Artists, Musicians, Writers and Performers 114
5413 Book Publishing 57
5511 Motion Picture and Video Production 39
6962 Management Advice and Related Consulting Services 27
5412 Magazine and Other Periodical Publishing 24
6940 Advertising Services 21
212212 Book or 
Script Editor
Total All Employed 42
Other Industries 18
5413 Book Publishing 12
3735 Book and Magazine Wholesaling 6
5511 Motion Picture and Video Production 6
212311 Art Director 
(Film, Television or 
Stage)
Total All Employed 96
Other Industries 60
5511 Motion Picture and Video Production 27
6924 Other Specialised Design Services 9
212312 Director 
(Film, Television, 
Radio or Stage)
Total All Employed 210
5511 Motion Picture and Video Production 87
Other Industries 60
5621 Free-to-Air Television Broadcasting 27
6940 Advertising Services 15
9002 Creative Artists, Musicians, Writers and Performers 9
5610 Radio Broadcasting 6
6924 Other Specialised Design Services 6
212313 Director of 
Photography
Total All Employed 24
5511 Motion Picture and Video Production 15
Other Industries 9
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
212314 Film and 
Video Editor
Total All Employed 207
5511 Motion Picture and Video Production 81
Other Industries 39
5621 Free-to-Air Television Broadcasting 39
5514 Post-production Services and Other Motion Picture and 
Video Activities
21
6940 Advertising Services 9
9002 Creative Artists, Musicians, Writers and Performers 9
5622 Cable and Other Subscription Broadcasting 9
212315 Program 
Director (Television 
or Radio)
Total All Employed 9
Other Industries 9
212316 Stage 
Manager
Total All Employed 42
Other Industries 24
5511 Motion Picture and Video Production 9
5621 Free-to-Air Television Broadcasting 9
212317 Technical 
Director
Total All Employed 282
5511 Motion Picture and Video Production 135
Other Industries 57
5621 Free-to-Air Television Broadcasting 51
5622 Cable and Other Subscription Broadcasting 24
6940 Advertising Services 15
212318 Video 
Producer
Total All Employed 39
5511 Motion Picture and Video Production 18
Other Industries 15
9002 Creative Artists, Musicians, Writers and Performers 6
212399 Film, 
Television, Radio 
and Stage Directors 
Nec
Total All Employed 75
5511 Motion Picture and Video Production 30
Other Industries 27
5621 Free-to-Air Television Broadcasting 12
7211 Employment Placement and Recruitment Services 6
212411 Copywriter
Total All Employed 153
6940 Advertising Services 75
Other Industries 54
6240 Financial Asset Investing 9
5610 Radio Broadcasting 9
5411 Newspaper Publishing 6
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
212412 Newspaper 
or Periodical Editor
Total All Employed 837
5412 Magazine and Other Periodical Publishing 150
Other Industries 135
5411 Newspaper Publishing 111
5413 Book Publishing 87
5511 Motion Picture and Video Production 72
5621 Free-to-Air Television Broadcasting 69
9002 Creative Artists, Musicians, Writers and Performers 36
212413 Print 
Journalist
Total All Employed 696
5411 Newspaper Publishing 234
5412 Magazine and Other Periodical Publishing 93
Other Industries 63
5621 Free-to-Air Television Broadcasting 63
9002 Creative Artists, Musicians, Writers and Performers 48
5610 Radio Broadcasting 42
9532 Photographic Film Processing 24
6961 Corporate Head Office Management Services 24
212414 Radio 
Journalist
Total All Employed 30
5610 Radio Broadcasting 15
Other Industries 15
212415 Technical 
Writer
Total All Employed 123
Other Industries 60
7000 Computer System Design and Related Services 39
5413 Book Publishing 6
6962 Management Advice and Related Consulting Services 6
9002 Creative Artists, Musicians, Writers and Performers 6
6925 Scientific Testing and Analysis Services 6
212416 Television 
Journalist
Total All Employed 69
5621 Free-to-Air Television Broadcasting 39
Other Industries 15
5511 Motion Picture and Video Production 9
5622 Cable and Other Subscription Broadcasting 6
212499 Journalists 
and Other Writers 
Nec
Total All Employed 75
Other Industries 39
5411 Newspaper Publishing 12
5412 Magazine and Other Periodical Publishing 12
3735 Book and Magazine Wholesaling 6
9002 Creative Artists, Musicians, Writers and Performers 6
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
224211 Archivist
Total All Employed 93
Other Industries 69
6010 Libraries and Archives 18
9540 Religious Services 6
224212 Gallery or 
Museum Curator
Total All Employed 135
Other Industries 66
8910 Museum Operation 36
7600 Defence 15
5101 Postal Services 9
9559 Other Interest Group Services n.e.c. 9
224611 Librarian
Total All Employed 1,233
6010 Libraries and Archives 426
8102 Higher Education 174
Other Industries 147
8021 Primary Education 144
8022 Secondary Education 93
7530 Local Government Administration 36
9559 Other Interest Group Services n.e.c. 27
6931 Legal Services 27
225111 Advertising 
Specialist
Total All Employed 627
6940 Advertising Services 273
Other Industries 105
5411 Newspaper Publishing 48
6924 Other Specialised Design Services 42
6240 Financial Asset Investing 24
6962 Management Advice and Related Consulting Services 21
5621 Free-to-Air Television Broadcasting 21
225113 Marketing 
Specialist
Total All Employed 3,906
Other Industries 495
3494 Other Electrical and Electronic Goods Wholesaling 195
6962 Management Advice and Related Consulting Services 189
6961 Corporate Head Office Management Services 159
3720 Pharmaceutical and Toiletry Goods Wholesaling 138
3492 Computer and Computer Peripheral Wholesaling 126
7000 Computer System Design and Related Services 123
225211 ICT Account 
Manager
Total All Employed 6
Other Industries 6
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
225212 ICT 
Business 
Development 
Manager
Total All Employed 12
Other Industries 12
232111 Architect
Total All Employed 1,701
6921 Architectural Services 1,320
Other Industries 135
6923 Engineering Design and Engineering Consulting Services 66
3011 House Construction 39
6924 Other Specialised Design Services 30
6962 Management Advice and Related Consulting Services 27
6712 Non-Residential Property Operators 24
232112 Landscape 
Architect
Total All Employed 300
6921 Architectural Services 129
3291 Landscape Construction Services 75
Other Industries 63
7313 Gardening Services 18
6923 Engineering Design and Engineering Consulting Services 9
6962 Management Advice and Related Consulting Services 6
232311 Fashion 
Designer
Total All Employed 456
1351 Clothing Manufacturing 162
Other Industries 99
3712 Clothing and Footwear Wholesaling 54
4251 Clothing Retailing 42
6924 Other Specialised Design Services 30
6961 Corporate Head Office Management Services 15
3711 Textile Product Wholesaling 15
232312 Industrial 
Designer
Total All Employed 537
Other Industries 207
1492 Wooden Structural Fitting and Component Manufacturing 60
6924 Other Specialised Design Services 57
2511 Wooden Furniture and Upholstered Seat Manufacturing 51
6923 Engineering Design and Engineering Consulting Services 24
6921 Architectural Services 18
4231 Hardware and Building Supplies Retailing 15
232313 Jewellery 
Designer
Total All Employed 42
2591 Jewellery and Silverware Manufacturing 21
Other Industries 21
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
232411 Graphic 
Designer
Total All Employed 2,523
6924 Other Specialised Design Services 711
6940 Advertising Services 330
Other Industries 294
1611 Printing 183
5412 Magazine and Other Periodical Publishing 108
5411 Newspaper Publishing 99
7000 Computer System Design and Related Services 75
6962 Management Advice and Related Consulting Services 75
232412 Illustrator
Total All Employed 213
Other Industries 54
5511 Motion Picture and Video Production 39
5514 Post-production Services and Other Motion Picture and 
Video Activities
36
6924 Other Specialised Design Services 30
9002 Creative Artists, Musicians, Writers and Performers 21
5413 Book Publishing 9
7000 Computer System Design and Related Services 9
6940 Advertising Services 9
232413 Multimedia 
Designer
Total All Employed 30
Other Industries 24
6924 Other Specialised Design Services 6
232414 Web 
Designer
Total All Employed 276
Other Industries 117
7000 Computer System Design and Related Services 114
6924 Other Specialised Design Services 24
6940 Advertising Services 9
5412 Magazine and Other Periodical Publishing 6
6961 Corporate Head Office Management Services 6
232511 Interior 
Designer
Total All Employed 477
6924 Other Specialised Design Services 198
Other Industries 99
6921 Architectural Services 60
4211 Furniture Retailing 27
4214 Manchester and Other Textile Goods Retailing 18
3011 House Construction 15
6962 Management Advice and Related Consulting Services 12
2392 Boatbuilding and Repair Services 12
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
232611 Urban and 
Regional Planner
Total All Employed 597
7530 Local Government Administration 225
Other Industries 99
6962 Management Advice and Related Consulting Services 78
6921 Architectural Services 72
6923 Engineering Design and Engineering Consulting Services 69
6010 Libraries and Archives 21
6240 Financial Asset Investing 9
6922 Surveying and Mapping Services 9
9113 Sports and Physical Recreation Venues, Grounds and 
Facilities Operation 9
233916 Naval 
Architect
Total All Employed 69
6923 Engineering Design and Engineering Consulting Services 30
Other Industries 24
2392 Boatbuilding and Repair Services 15
234911 
Conservator
Total All Employed 27
Other Industries 15
8910 Museum Operation 12
261111 ICT 
Business Analyst
Total All Employed 156
Other Industries 93
6961 Corporate Head Office Management Services 21
7000 Computer System Design and Related Services 21
4129 Other Specialised Food Retailing 12
6962 Management Advice and Related Consulting Services 9
261112 Systems 
Analyst
Total All Employed 3,123
7000 Computer System Design and Related Services 1,227
Other Industries 351
3492 Computer and Computer Peripheral Wholesaling 144
6962 Management Advice and Related Consulting Services 132
6240 Financial Asset Investing 93
6961 Corporate Head Office Management Services 90
5801 Wired Telecommunications Network Operation 81
261211 Multimedia 
Specialist
Total All Employed 18
Other Industries 18
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
261212 Web 
Developer
Total All Employed 420
7000 Computer System Design and Related Services 189
Other Industries 144
8102 Higher Education 15
6962 Management Advice and Related Consulting Services 15
6924 Other Specialised Design Services 12
5801 Wired Telecommunications Network Operation 12
6940 Advertising Services 9
261311 Analyst 
Programmer
Total All Employed 288
7000 Computer System Design and Related Services 117
Other Industries 105
6961 Corporate Head Office Management Services 12
1611 Printing 9
6310 Life Insurance 9
6962 Management Advice and Related Consulting Services 9
8102 Higher Education 9
261312 Developer 
Programmer
Total All Employed 3,096
7000 Computer System Design and Related Services 1,521
Other Industries 405
6240 Financial Asset Investing 81
6962 Management Advice and Related Consulting Services 69
3492 Computer and Computer Peripheral Wholesaling 66
6961 Corporate Head Office Management Services 63
8102 Higher Education 48
261313 Software 
Engineer
Total All Employed 90
Other Industries 54
7000 Computer System Design and Related Services 15
5922 Electronic Information Storage Services 12
5801 Wired Telecommunications Network Operation 9
261399 Software 
and Applications 
Programmers Nec
Total All Employed 2,184
7000 Computer System Design and Related Services 804
Other Industries 315
3492 Computer and Computer Peripheral Wholesaling 126
6240 Financial Asset Investing 90
9422 Electronic (except Domestic Appliance) and Precision 
Equipment Repair 63
2419 Other Professional and Scientific Equipment Manufacturing 63
2429 Other Electronic Equipment Manufacturing 45
3494 Other Electrical and Electronic Goods Wholesaling 45
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
263211 ICT Quality 
Assurance Engineer
Total All Employed 66
Other Industries 51
7000 Computer System Design and Related Services 15
263213 ICT Systems 
Test Engineer
Total All Employed 111
Other Industries 63
1611 Printing 12
6940 Advertising Services 12
6240 Financial Asset Investing 9
2419 Other Professional and Scientific Equipment Manufacturing 9
7000 Computer System Design and Related Services 6
312111 
Architectural 
Draftsperson
Total All Employed 447
6921 Architectural Services 312
6923 Engineering Design and Engineering Consulting Services 57
Other Industries 51
3011 House Construction 21
6924 Other Specialised Design Services 6
313113 Web 
Administrator
Total All Employed 117
Other Industries 99
6940 Advertising Services 9
7000 Computer System Design and Related Services 9
399311 Gallery 
or Museum 
Technician
Total All Employed 15
8910 Museum Operation 9
Other Industries 6
399411 Jeweller
Total All Employed 420
2591 Jewellery and Silverware Manufacturing 237
Other Industries 78
4253 Watch and Jewellery Retailing 51
2141 Non-Ferrous Metal Casting 21
3732 Jewellery and Watch Wholesaling 21
9499 Other Repair and Maintenance n.e.c. 12
399511 Broadcast 
Transmitter 
Operator
Total All Employed 45
Other Industries 21
5621 Free-to-Air Television Broadcasting 15
5622 Cable and Other Subscription Broadcasting 9
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
399512 Camera 
Operator (Film, 
Television or Video)
Total All Employed 312
5511 Motion Picture and Video Production 120
5621 Free-to-Air Television Broadcasting 72
Other Industries 69
5622 Cable and Other Subscription Broadcasting 18
6991 Professional Photographic Services 15
9002 Creative Artists, Musicians, Writers and Performers 9
6940 Advertising Services 9
399513 Light 
Technician
Total All Employed 144
Other Industries 48
5511 Motion Picture and Video Production 21
3232 Electrical Services 18
2432 Electric Lighting Equipment Manufacturing 12
9002 Creative Artists, Musicians, Writers and Performers 9
3494 Other Electrical and Electronic Goods Wholesaling 9
6639 Other Goods and Equipment Rental and Hiring n.e.c. 9
399514 Make Up 
Artist
Total All Employed 153
Other Industries 36
5511 Motion Picture and Video Production 33
9511 Hairdressing and Beauty Services 30
4260 Department Stores 12
5621 Free-to-Air Television Broadcasting 12
4271 Pharmaceutical, Cosmetic and Toiletry Goods Retailing 12
3720 Pharmaceutical and Toiletry Goods Wholesaling 6
8101 Technical and Vocational Education and Training 6
6991 Professional Photographic Services 6
399516 Sound 
Technician
Total All Employed 198
Other Industries 51
5522 Music and Other Sound Recording Activities 51
5511 Motion Picture and Video Production 33
5621 Free-to-Air Television Broadcasting 18
5610 Radio Broadcasting 9
5514 Post-production Services and Other Motion Picture and 
Video Activities
9
6639 Other Goods and Equipment Rental and Hiring n.e.c. 9
399517 Television 
Equipment 
Operator
Total All Employed 66
Other Industries 30
5621 Free-to-Air Television Broadcasting 21
5511 Motion Picture and Video Production 15
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Creative 
occupation 
(ANZSCO)
Industry of employment 
(ANZSIC06)
Number of people 
employed in industries 
categorised as
Creative Other Total
399599 Performing 
Arts Technicians 
Nec
Total All Employed 150
5511 Motion Picture and Video Production 93
Other Industries 36
9002 Creative Artists, Musicians, Writers and Performers 9
5514 Post-production Services and Other Motion Picture and 
Video Activities
6
5621 Free-to-Air Television Broadcasting 6
399915 
Photographer's 
Assistant
Total All Employed 12
6991 Professional Photographic Services 9
Other Industries 3
599711 Library 
Assistant
Total All Employed 768
6010 Libraries and Archives 354
8102 Higher Education 129
Other Industries 117
8022 Secondary Education 45
8021 Primary Education 36
9559 Other Interest Group Services n.e.c. 18
7530 Local Government Administration 18
599912 Production 
Assistant (Film, 
Television, Radio or 
Stage)
Total All Employed 261
5511 Motion Picture and Video Production 150
Other Industries 57
5621 Free-to-Air Television Broadcasting 24
6940 Advertising Services 15
5622 Cable and Other Subscription Broadcasting 15
599913 Proof 
Reader
Total All Employed 63
Other Industries 48
5412 Magazine and Other Periodical Publishing 9
5413 Book Publishing 6
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Appendix 3 Creative industry census based employment compared to The 
Numbers 2009 report
As previously discussed there are differences in the segment definitions to those used in the 
Snapshot and The Numbers reports and in the method for acquiring the employment figures. 
However Table 30 attempts to reconcile the figures for employment within Creative industries to the 
series of report’s definitions. 
Note that the sub-sector of advertising is included in the Snapshot and The Numbers report’s design 
definition while performing arts and music are separate. Also photography, which is included in 
the report series subsector of visual arts, craft and photography is included by CCI in the creative 
services sub-sector of design as it has more characteristics in common with other creative services 
industries than it does with creative arts.
TABLE 30: RECONCILIATION OF EMPLOYMENT FROM THE AUCKLAND SNAPSHOT TO CENSUS BASED CREATIVE INDUSTRY 
EMPLOYMENT
Snapshot definition of creative sub-
sectors
The Numbers 2009 
report (2008)
Census analysis (2006)
Employed 
(persons)
Share of 
total 
(per cent) 
Employed 
(persons) 
Share of 
total 
(per cent)
Share less 
digital media 
(per cent)
Design
7,556 37
6,783 19 27
Advertising and marketing 3,384 9 14
Publishing 5,360 26 5,439 15 22
Screen production 4,285 21 4,761 13 19
Radio 916 4 726 2 3
Digital media 606 3 11,736 32 NA
Performing arts 712 3
2,328 6 9
Music 194 1
Visual arts, crafts and photography 883 4 1,290 4 5
Total creative industry employment 20,512 100 36,447 100 100
After ignoring the digital media sub-sector, many sectors within the two studies hold broadly similar 
shares of the total creative industry employment. Screen production holds a share of 21 per cent 
under The Numbers 2009 report compared to 19 per cent under the census — shown in the right 
hand column in Table 30, while visual arts, crafts and photography holds 4 and 5 per cent respectively 
and the largest, design (combined with advertising) has 37 per cent and 41 per cent respectively.
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Appendix 4 Summary of the impact of classification changes
The following table shows the variations in the aggregate levels of creative employment due to 
changes in classification schemes. Much of the shifts in employment levels between segments that 
are shown in the subsequent appendices is unseen at this level of analysis
The table compares the employment under the most recent classification scheme pair, ANZSIC06 
and ANZSCO which broadly speaking shows the highest levels, with that generated under 
ANZSIC96 / NZSCO and under ANZSIC96 and ASCO v2. It also the difference between the previous 
classification pair used in Australia with that used previously in New Zealand. 
TABLE 31: SUMMARY OF THE IMPACT OF CLASSIFICATION CHANGES WITH ANZSIC06 ANZSCO AS THE BASE (2006)
Creative employment under classification scheme ANZSIC96 
and NZSCO
ANZSIC96 
and ASCO
ANZSIC96 
and NZSCO
Compared to employment under the base classification of ANZSIC06 and ANZSCO ANZSIC96 
and ASCO
Creative occupations
Creative occupations in creative industries (specialists) 84% 95% 89%
Creative occupations in other industries (embedded) 83% 99% 83%
Total creative occupations 83% 97% 86%
Other occupations in creative industries
Other occupations in creative industries (support) 105% 95% 111%
Total creative employment 91% 96% 95%
Sub-total creative industries 96% 95% 101%
Compared to the most recent classification pair, ANZSIC96/NZSCO under reports total creative 
employment by 9 per cent but over reports support employment by 5 per cent.
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Appendix 5 The impact of changes in occupation classifications on the level of 
creative employment
The following table shows the number of occupation classifications that are relevant to creative 
employment under the two most recent classification schemes - ANZSCO and NZSCO. As an aid 
to assesing the impact of the differences it also shows the number of Auckland people employed 
within them in 2006.
Segment Sub-segment
Number of relevant 
occupation 
classifications
Number of persons 
employed
ANZSCO NZSCO99 ANZSCO NZSCO99
C
re
at
iv
e 
ar
ts
 o
cc
up
at
io
ns
Film, TV and 
Radio
Film
Film 9 1 1,725 312
Television 6 2 633 1,236
Film sub-total 15 3 2,358 1,548
Radio 2 1 279 411
Film, TV and Radio sub-total 17 4 2,637 1,959
Music and 
Performing Arts
Music
Music 2 2 243 297
Music Performance 4 2 492 441
Music sub-total 6 4 735 738
Performing Arts
Acting 2 1 411 396
Dance 1 2 75 345
Performing Arts 6 1 558 990
Variety 1 1 168 204
Performing Arts sub-total 10 5 1,212 1,935
Music and Performing Arts sub-total 16 9 1,947 2,673
Publishing
Publishing
Book Publishing 3 1 228 63
Libraries 3 3 2,094 2,013
Newspaper Publishing 3 1 1,608 822
Publishing 2 915
Writing 1 1 522 660
Publishing sub-total 10 8 4,452 4,473
Visual Arts
Visual Arts
Jewellery Design 2 3 462 483
Museum and Galleries 3 1 177 156
Potter 1 78
Sculptor 1 1 51 1,101
Visual Arts 3 1,002
Visual Arts sub-total 10 5 1,770 1,740
Creative arts occupations sub-total 53 26 10,806 10,845
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Segment Sub-segment
Number of relevant 
occupation 
classifications
Number of persons 
employed
ANZSCO NZSCO99 ANZSCO NZSCO99
C
re
at
iv
e 
se
rv
ic
es
 o
cc
up
at
io
ns
Advertising and 
Marketing
Advertising 3 3 2,217 3,495
Marketing 1 1 3,906 123
Advertising and Marketing sub-total 4 4 6,123 3,618
Architecture and 
Design
Architecture
Architecture 1 1 1,701 1,701
Drafting 1 1 447 1,680
Interior Design 1 1 477 606
Landscape Design 1 1 300 300
Marine Architecture 1 1 69 57
Urban Design 1 597
Architecture sub-total 6 6 3,591 4,893
Specialist Design
Fashion Design 1 2 456 471
Graphic Design 1 1 2,523 2,799
Photography 2 1 657 657
Product Design 1 1 537 549
Specialist Design sub-total 5 4 4,173 3,927
Architecture and Design Tota 11 10 7,764 8,820
Digital Content
Digital Content
Multimedia Production 4 744
Multimedia Publishing 1 117
Software 10 2 9,132 4,587
Digital Content sub-total 15 2 9,993 4,587
Creative services occupations sub-total 30 16 23,880 17,025
Creative occupations total 83 42 34,686 27,870
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Appendix 6 The impact of changes in industry classifications on the level of 
creative employment
The following table shows the number of industry classifications that are relevant to creative 
employment under ANZSIC06 and ANZSIC96. As an aid to assesing the impact of the differences it 
also shows the number of Auckland people employed within them in 2006.
Segment Sub-segment
Number of relevant 
industry classifications
Number of persons 
employed
ANZSIC06 ANZSIC96 ANZSIC06 ANZSIC96
C
re
at
iv
e 
ar
ts
 in
d
us
tr
ie
s
Film, TV and Radio
Film 2 1 2,676 2,676
Radio 1 1 726 744
Television 2 1 2,085 2,094
Film, TV and Radio sub-total 5 3 5,487 5,514
Music and Performing 
Arts
Music 3 1,554
Performing Arts 2 774
Music and Performing Arts 4 1,335
Music and Performing Arts sub-total 5 4 2,328 1,335
Publishing
Libraries 1 1,311
Publishing 5 3 5,439 4,320
Publishing sub-total 5 4 5,439 5,631
Visual Arts 3 3 1,290 2,298
Creative arts industries sub-total 18 14 14,544 14,778
C
re
at
iv
e 
se
rv
ic
es
 in
d
us
tr
ie
s
Advertising and Marketing 1 1 3,384 3,384
Architecture and Design
Architecture 1 1 3,078 3,078
Specialist Design 2 2 3,705 3,174
Architecture and Design sub-total 3 3 6,783 6,252
Software and Digital 
Content
Digital Content 3 1,026
Software 2 1 10,710 10,680
Software and Digital Content sub-total 5 1 11,736 10,680
Creative services industries sub-total 9 5 21,903 20,316
Creative industries total 27 19 36,447 35,094
  
